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Elevating
Fine Art to
the level of
Consumer Culture
since 1995

What Makes a Responsible Fine Art Production & Distribution Company?

Over our decade ol industry dominance, the answers from the Fine Art Industrial Complex

to this question have evolved considerably. Where once our gestures toward combating
consumer alienation seemed able to bridge the divide, it's becoming clear that maintaining our
predetermined path of unmitigated growth requires attuning more directly to the needs of the
unindoctrinated, providing ample on-ramps lor maximal Market Expansionismm.

While some scoff! at the nodon that the public hungers for a broad sclection of the Finest
contemporary Art, demand for affordable, portable, and accessible product has only intensified.?
Though expertly arranged and integrated form and subject may still suffice to entice and sustain
an attentive audience, we've gone further, locusing on developing innovations in the areas of
Portability, Format Familiarity, and, (o rectify extant deficits in consumer confidence-
ingpiration, we've pioncered the Certified Masterwork!! labeling standard,” steering
shoppers o the vividly-validated fruits of heavily-invested, contest-aware CAA members.

In our quest to reduce overhead and expand price ranges, we've embraced stirring advances in
electronic multiple-making methods, including the delivery of arrangements immaterially via
download and fax, with reduced samples FREE to preview online from any web terminal.

We strive 1o be a more responsible corporate person by lobbying Congress [or investigations into
and rectification of Crimes against Humanity* which threaten to monopolize our suppliers’ robust
capacitics and inhibit our abilities to focus on the Finer things. We've also urged longer workweelks,
enabling suppliers to create larger volurmes of increasingly innovative, niche-pleasing Fine Art
products. These initiatives, we've convineed ourselves, will result in more memorable expressions.

Our brand is Slop Brand.

Slop Brand Art 5
PO Box 10011 INSIDER DIVIDEND:

Portland, ME, 04104 a suite of 5 Certified Navel
slopart.com Masterworks™ ) qgsm
499 W GETIT ﬁaggghf ?d
VBSIEMNOTS
value B :




NOTES from
the FACULTY

memorable adj. worth
Lreng e e o
oflanl, fesEu

Undermmmg Forgetta

ing or easily

On Manufacturmg Long—Lastmg Industrial-Strength Appeal:
ility Factors by Fmdmg a Happy Medrum

seeking gratification
current and future generation

NEW RELEASE MARKET SHARE

anasthetic
products

g

sv ments of

memarabia
products

\J

NOTE: POTENTIAL

Forecasts’ show that sales in me
I|| row makes

it certain "."\'U’kE i '-udu;e ! m
af the preduction sec

o 5d

iz that it s |'Lnkr.«1n‘r.enf

ESTHETIC QUALITY® that

; 5010
5, Itis I|‘|| th\ll.r
I|n sty y 16 that of low prmluttulrltyI

1 QUANT TY MA'I_'TERS

Sive ||dg|L the
¢ on the praduction
stack by <I0wi1;
U

frat carny
£ traubling
s eac h

MOHE TIME WORK!NG = MORE MEMURnBI.E WURI{
""1Ir‘ the quantity of what
r research co

50
:'dl‘cl|'lJL pall o

does today. f
wirote of his inte d thie apen-suurce areria of ldeas,
o addvancer “it miaht give ;u'rebad',' ele fhe idez
nl dnmg lhD"P |||ur‘t Pﬁe"blel\e ﬂ'ar fiave! in pei

any and I I|||
It will come

This belps

ver tne

o Mountain College esti
3 Esthetic® nat as o sy

yitsacleaily and oezry
or sales growth, a5 he

e ORIGI [ate T8t cent.

wing the long-established du-:lrine -af amned obsolescence, we l'rcc sumller; to consider pursy ng
k engineering expressions thet will |
5, perhaps even ushered into the canon of cherished human expression,

e deemned vital to discerning

For those uneasy wilh purstit of primarily post-marrem populzrity;

2.SUBJECT MATTERS
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THE AXIS OF CUTE

NOTE the opposing definitions: Cute |kyodt] 2.

1 attractive in a pretty or endearing way:
hat’s g cite pupey. (stigmatizes i the serious world)
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These concertos [Nos. 11,12, and 13] are
a happy medium between what is too easy
and too difficult; they are very brilliant,
pleasing to the ear, and natural, without
being vapid, There are passages here and
there from which the connoisseurs alone can
derive satisfaction; but these passages are
written in such a way that the less learned
cannot fail to be pleased, though without
knowing why. . . . The golden mean of truth
in all things is no longer either known or ap-
preciated. In order to win applause one must
write stuff which is so inane that a coachman
could sing it, or so unintelligible that it
pleases precisely because no sensible man
can understand it.
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fgang Amad us Moz rt to his
collabarative father as quoted from Emily Anderson's The Letfers of Mozart
and His Family (W.\W. Norton, 1885} in Alex Ross, "The Storm of Style.”
The New Yarker Magazine, July 24, 2006, courtesy of W.W. Norton &
Company, Inc., and Condé Nast Publications.
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<= Unity-in-Diversity —=

Esthetic vs. Anesthetic along the axis of farmal monotony ta formal mayhem, by
Roy R. Behrens, published (in different form) in Gestalt Theory. Jourmal of the
Society for Gestalt Theory and its Applications, Vol 24 No. 4, 2002, pp. 317-325.1
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The Axis of Cute, Slop Mcuntam Cullaga 2007, after Behrens'

Bottom left: Kelly Jo Shows, Tusker, acrylic on canvas, 2006, Bottom right:
Kelly Jo Shows, Have A Nice Day, plastic & metal, 2006. Center: Diego
Velazquez, Prince Baltasar Cardos As a Hunter, 1636, & Las Maninas, 1656,




SPECIAL CORPORATE SELF-AGGRANDIZEMENT SECTION

McneyMatters: INVERTING PRICE POINT ENTRENCHMENTS

Most companies fail

to compensate their performance artists

Sadly; there’s little to no protection for the labor rights of the performance-art workforce.
After 20+ hours spent folding paper cranes in tandem at 3154 North Clark St., Chicago, last Fall,
Dutes Miller & Stan Shellabarger were out in the cold, emaciated & penniless.
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