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· Theories used

· Creativity 

· Methodology (type of sample)

· Not a research study
· Model (or main predictors/ outcomes)
· The creativity paradox: what is required for creativity and innovation  at one level of analysis is not necessarily consistent with the requirements for creativity and innovation at other levels of analysis

· Main findings

· Types of creative leadership
· Leadership that accepts current paradigms

· Replication: keep the organization where it is rather than moving it, maintain the perceived status

· Redefinition: views the current status of the organization from a different point of view

· Forward incrementation: lead the organization forward in the direction it is already going

· Advance forward incrementation: move organization forward in the direction it is going, but beyond where others are ready for it to go

· Leadership that rejects current paradigms

· Redirection: redirect organization from where it is headed toward a different direction, do what was done before but in a new way

· Reconstruction/ redirection: move organization back to where it once was, so organization may move onward from that point

· Reinitiation: move organization to a different as yet unreached starting point and then move from that point
· Integrates existing paradigms to create a new one

· Synthesis: integrates two ideas that previously were seen as unrelated or even as opposed

· Future research directions
· Future research should look at how these multiple levels might interact with different kinds of creativity
