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Category: Individual Differences
Purpose:  The primary purpose of this study was to examine the effect of response distortion on the predictive validity of personality constructs.  The second purpose was to assess the extent to which personality measures are useful for predicting voluntary turnover. 
Theories Used: 

Methodology (i.e., experiment/metanalysis, applied sample, longitudinal): 

Model/Predictors/Outcomes:

Predictors:  Conscientiousness and emotional stability
Moderators: N/a
Outcomes: Supervisory ratings of job performance and voluntary turnover.  
Main Findings: 
1.  Respondents can and do distort their responses on personality inventories and that this distortion does not influence the predictive validity of personality constructs (effects are the same for both self-deception and impression management types of distortion).
2. Personality measures (conscientiousness and emotional stability) are useful for predicting voluntary turnover and supervisor ratings of job performance.
3. Applicants respond in a more socially desirable manner than do nonapplicants.
Future Directions: None Listed
Note Card Summary Points: 

1.  Conscientiousness and emotional stability were significant predictors of voluntary turnover and supervisor ratings of job performance.  
2. Even though response distortion does occur in selection settings, it does not reduce the predictive validity of personality constructs (effects are the same for both self-deception and impression management types of distortion).
