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Assignment 1
5/6/2008
Marketing and Media through Bicycle Safety
In this short lesson, students will be required to analyze the effectiveness of various

publicities aimed at promoting bicycle safety, and subsequently create an outline of their own

commercial that would target similar or possibly different objectives. This lesson will fit within

W w:-k the larger curriculum of marketing, and will be designed for students at the college level with an
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W ACTFL rating of Intermediate-Mid to Intermediate-High. At this age and levej of language
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including communication and marketing as will be presented in this lesson. Since this lesson fits
,,J'wrnto a broader curriculum it will be assumed that the students have already learned much of the
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R W/f vocabulary necessary to analyze and design different types of media. Therefore, the primary goal
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v /9" UOM i; The lesson will begin with the teacher introducing two different commercials from
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competmg companies that focus on the same topic about which the students (who have by now
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assumed the role of studio executives) must create a short advertisement to sell to a local
government agency. The first clip can be found on you-tube at the following link:

http://www.youtube.com/watch?v=cXANqfK045k. After viewing the first clip, the instructor

would engage the students by asking them questions about the clip; ie. who the intended

audience is, what effect the advertisement might have on the audience, what the mood of the
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piece is, as well as technical questions regarding the way the clip was filmed. After becoming
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familiar with the first clip, the teacher would then introduce the second clip (which can be found
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at the following link: http://www.youtube.com/watch?v=47L.CLoidJh4). After ﬁeldmg similar ] oo SJYW

further solicit comparisons, the teacher could create a simple table that would require the
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!/ atlcal focus of the lesson in order to brainstorm ideas and 51tuat1ons for the advertisement
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remains mallé;b;le in order to meet the language and content needs of the students. ‘
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This lesson will obviously favor the development of listening and speaking skills, as ‘% /
students will be actively engaged in open discussion. Their listening comprehension will be
targeted not only by the video clips but also by their instructor and fellow peers. g 4 /
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Items to be placed in the CBI box: & &2, /2‘7

1) two video clips — hopefully I could find the French equivalent of the second one

2) discussion questions for each clip

3) vocabulary list of marketing and film production terms — these would be built up from
previous lessons that lead into this one, but would be useful for the instructor to have

4) brief outline of the conditional form for review in case students are struggling with the

concept
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