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	PSU Elevator Pitch Competition

Date:        Friday, October 22, 2010, 1:30pm-5pm

Location: PSBA: Portland State Business Accelerator intersection of SW Corbett & SW Meade, see http://www.psba.pdx.edu/drivingdirections           

(NOTE: This event is not open to the public—only accepted applicants will be invited to attend; no confidential information should be presented on the application form or in the pitch)

Prizes:    $2000/$1000/$500 and Expert Mentoring

Application to Present 45 Second Elevator Pitch

APPLICATION DEADLINE: **October 15, 2010**


Submit via email to Prof. Melissa Appleyard: appleyar@pdx.edu



1.  Applicant Information

	Name: 
	     William B. Fischer
	Email: 
	fischerw@pdx.edu

	Address:
	     Department of World Languages
	Phone:
	     503 725-5285

	
	     PSU, PO 751, Portland OR 97207
	
	

	Degrees completed
(Include institution and date)
	
	Degree in progress or employer
(Include institution and expected completion date)

	     1969 BA, Yale College; 1979 PhD Yale Univ.
	
	     

	Affiliated with an Oregon university or college?  If so, which one and what is the affiliation?

     PSU, faculty
	
	


2. Describe (in 150 words or fewer) the idea that you will pitch and its potential for commercialization and/or business development (for-profit commercial ventures) and/or for sustainable growth and impact (non-profits and social ventures). 

	
	     ”SpeakEasy” is a language course that is also a startup student-run business. While learning another language, students develop their business and design, produce, and sell its products. Our main product line is multilingual sustainable greeting cards printed on paper manufactured from recycled elephant dung. Other products include packs of bilingual cards with specialized vocabulary topics, for travels, businesspeople, or just students. Last year, with limited local sales, we made enough to break even (including replenishing our stock of paper and envelopes, with enough for this fall’s first sales period. Our goals for this quarter: add two new card designs, turn a $1500 profit, increase quantity orders, and conclude agreements with three nearby sales outlets, with which we would then work next quarter. By that time we would have expanded our website to allow on-line shopping. Next year: add Spanish & Italian courses, clear $2000/quarter, find three new outlets.


3. If you were to win one of the cash prizes, how would you use it to further your idea over the next 9 months?

	
	     First $500: build up our stock of paper and envelopes, so that we don’t have to wait to make sales, order more paper in a hurry, and still have to worry about the next press run – especially important if we start selling outside the university. Next $500: better printer and paper cutter – our elephant-dung paper stock is difficult to print on and to cut cleanly. Next $1000: combine with other funding (CAE AIM grant for developing hybrid on-line courses) to help fund an adjunct instructor (or TA – only $1500/ course). Adding a Spanish course would greatly increase enrollment and thus productivity and profits.


4. If applicable, please list any patents or pending patents related to the idea in question 2 above. 
	
	     ”SpeakEasy” is now established as a PSU-sheltered “Project”, with the help and under the supervision of the PSU Innovation and Industry Alliances (Joe Janda, Dana Bostrum). Students are asked to sign an agreement in which they agree (or decline to agree) to allow the project limited use of the IP they create (card designs, advertising, etc.). This limited right to the IP thus belongs to the university, but can be exercised only for “SpeakEasy” purposes.
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