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UNDERGRATXIATE SI.JMMER S|ESS|pN
Sustainable Development

Corporate Social Responsibility
A joint Program of Portland Slate Universlty and Euromed Management

A 3-week session
From June 14th -  July 2"d,2o1o.

EUROMED @ Portland State
MANAGEMENT

You will see the world through different eyes...

As a participant in our Summer Program you will benefit from both courses taught by highly
qualified international professors as well as improve your language skills in Franch.
All this in a truly international environment, amidst cultural treasures and the French "savoir_

Courses

Managing the SustainabilityJnspired Enterprise
In lhis couree, the term 'susiainabiiiv' addrss6 a srstemic approach to develoPing and implementing business
srrategies lhat eliminate harm to ecological syslems, eohance lhe health of social systerns and creale long tem
economic value. This cou6e focuses on sustainability-inspired straiegy ihat @nsiders values-bsed leadership
sysrems thinking, slakeholder coilaboElion and @mmunity benefit as essential attribu{es ofbusiness
comoetitiveness. The systemic approach ofthis course considerc the(1) jntedependencies oreconomic, social
and ecological syslems, (2) challenges and oppodunilies that the inlerdependenci6 placeon businesses, and (3)
straregic and operational appoaches to overcome thechallenges and capitalize on the opportunities.

scoft Marshall
Associate Dean, Graduate Programs and Research

Portland Stale Univelsity, School of Business,

Doing Business in Europe: A European Perspective on Business Marketing
and Purchasing and Consequences for the Sustainable Economy

Intemational marketing approaches typielly lake into account €nvircnmental differences and subsdqLrentlv discrss
the pros and cons of adapting or standadizing the marketing mix in an inlemational conten ln other words thev
essentiatly prcne a moditied '4 P s apprcach'. This @ulse goes a stage further and discusses the internalional
markeling issue in mo.e depth, and in parlicular the field of BloB ma*ets in Europe. At the heart of the debele is
the relev;nce of the Marketing Mix model as comparcd to lhe relationshitrbased 'lnteraction" and "Net"vorf
models developed by European researche6 belter reliecting the €ality of business markeF in Europe as
@ntrasted, for example Mth the US. These basic market differences tEnslaie as a need for altemative marketlng
tools and methods.

Roben SD€ncar
Eurcmed l'/anagemert, Associate Professor of Ma.keiing



Survival French
Anjmaled by Interact, the Euomed Management Intemational studenls associaiion

Company visits
Company visi6 willfocus on Organic odent€d companies and Sust€inable Development.
E)c: Organic vineyad, Domaine la Monadiere: htto:/ twwmonardiere.frl

Cultural and sightseeing visits
Provence is renowned for its scenery, architecture, adists and food.
Your prcgramme will include optjonal visats of Ajx en Prcvence - Avignon - Les Baux de Prcwrce
Calanques coastline south of Malseille-.-

Other visits can be aranged.

Accommodation
Shared self-catering flats only 20 minutes from campus with easy access to public i€nsportation

Registration deadline: March 31, 2010

For furthe. delails, please contact:
catherine-rossines@euromed-manaoement.com
Tel +33 (0)4 91 82 79 04 fr

www.euromed-management.com/internationalsummerprogrammes
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