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THESE
16 ENTREPRENEURS

HAVE THE
FOLLOWING
IN COMMON:

a They are hard at work
developinq new
products 5nd services.

Thev are raisinq monev
and'hiring saleipeoPle.
They are probably a
little late fbr class...

cl

\ All of the above
Meet the fuiure of American business.

To quote one of the companies websltes,
' "Preoare for aweslomeness.'

The Coolest College Start-uPs

-!-F-*
78 [{c, MARCI] 2009
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he Dobie Center, a dorm cornplex at lhe University ofTexa\ al A!stin' is
27 .tories lall and boasls a cafeteria. a backetball court. a mot ie Lheater' and a.
pooi. S;i tot.trO.no itt lere"ted in businesq {at UT. 150 belong lo.the school\

intrepreneurship club r. the Dobie Center is more lhdn a-pldce to h\e lhal\

lrecause 25 yeariago. a young resident oflhe lower declded lo make ']nd sell

L" -ioi, FCt frorrl'rtoci< coriponenls. Michael DelJ scrounged uP $ 1 000 and

turned his room into a mini aisembly line, ar.rd the rest is history
ln the lears since Dell [aunched the world s beqt-known college starl-up more

studens have loUowed his lead ---+purred on by the rlse ol lhe web me vasu)

,.duld-lort ofituttittg a busines, the veneration;fthe Google guys' and the explosion of
;il;;;;;'1'il;;;i.Ji-on *'"pur., .u"rywhere. on these pase" 1"1-1"1 'T:t-t11?i^Y^T"*i rjlili'n-.i"i"-r.' 'n 

nJaili t;""t.. u. ion'um", produtts !aming technology .and trauel
services. Liie all business owners. Lhey juggle dutier--in Lheir case a tl?iccl.dtlem ma rs \\ hether

;L"i;;;;f;;.;."xorsotoctarr.tuTereprofi lestr^Tittenbycampu5journalisls)re\eal'
,n" 

"tnU,t."i -J ""i.rpri'"ing 
kid lile Michael DelJ i' no longer tle exceplion lo the rule

YAL E IJN VERs TY

MYSPACE MEETS WORLD OF WARCRAFT
Jlst inYanjoined Yales army the week he
arlved in New Haven, Conieciicut, as a
freshman last fa l. He Proved himse rrirst
as a spy, l i i i t .at  ng enemy Lines up and
dowi the Northeast.Then hewas pro-
nroied to commande.. 'Liwas al downh ll
f rcmthere,  Yan says. lwas slcked n

Yan is one ofmore than 40,000 college
siudents who have become.ddlcted t0
GoCrosscamPUs, or GXC an onl  ne game
developed by a group ofcurrentand rotr
mer YaLies.  The rules are s imi la. to those
of the c lassic boad game Risk:Teams ol
playe.s from various schools battle to.
terfltory on a map thai reftects reaLc€m
Dlses, r iqhidown to Landmarks such as
;ormsa;ddininq ha ls.  Mofethan 2,000
klds rrom the 12 schools ln ihe Al ant c
Coasi Conference competed In a recenr
championship match, and 5 600 paruci
pated in an lry League batile { The single
Larqest cornpeiiiive event in the h story ol
the Lry League, GXCswebsite boasts.
"Prepare lorawesomeness. l

With the helPofaPa rorcamPus
o|qanl2atlons that suPPorl undergraduate
entrepreneurs, fouf students fo!nded
GXSI!dlos in 2007.Theyare Matthew
Brimei a Yale senioc and 2008 9.ads
Brad Hargreaves, Sean Mehfa, and
Jetf fey Reltman. IA f fih co iounder,
Columbia se. or saac Silverman, has
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since le i l  the business. lThe company
makes rnoieybYsel lng spoisoEh Ps
to advertlsers such as Coca_Cola and
Princeton Rev ew'Though the siudents
won t  d iscLose whattherr  revenuewas
lasl yean they sayoxstud os s Prolitable

Thefo!nders ofoxstud os be ievethev
are plonee.ing a new klnd ofinteractive
formula,  somethlnq they cal l  team-based
socialqam n9. The concePt combrnes a
handl ! lotvar iables that  exis i  in lsoLat ion
onl ine and in the.ealwodd bl t  have not
beei combined as iheyare in GXC !sers
speakwith one anotherthrough a chai
funct ion,  and the lnteracnonsare 9oa
dr iven.alher than p! .eLy social  Th nk
MySpace meets World of Warcral't, wth
a heawdose of teamwork Takea ook
at Facebookorany p! .e socialnetwork ng
site, and there are allso'1s oi ways t0
nte.act butlheres no inherent motivat on
to do so, says Brimer, a sleeP-deprlved
sociology malorwho serves as GXSt!dioss
ch ef market ng ofiicer

Al thouqh ihe game is no longef lmited
to students and now otfers tournaments
based on seemin 9ly a rbitra ry pfeierences
slch as Siar l4ars ch€racters and favo.iie
brands olsoda, it began 0n !n versily
campuses, and ts success relles on those
age-old rvaLr les.  The genera ideaisthat
peoFle hEVe rea p. ide in certain of iheir

" l f  someone
would've told
me that,  when
I qraduate,  I 'd
q6 to work for
the start-up
company I
fou nded-a nd
am workinq
for already-
part  t rme,
I'm not sure
lwould 've !
believed it." ,
-Matthew Brimer, sen,or 3



:

i;jI

GAMETlMEAte.nmeerlngEroxst ld ioslabovel  n lh€.omp.nyson rel lame,oXC,
p ayeBcompeteiorte.r t ! ry n a !n v€6eihatdel i . is6rm esco.qreirq camplses{belowl

aff n I es, obvioosly st.rl n9 on the colleg€
campuses. says Dan Googel a princlpa
ai  Easion Capital  avenlure capi ta l f i rm
thai has nvested more than $1 m lllo. n
GXSI!dios Nol everyone can be ihe
quarte.back on the tootball team but
thiswas a w.y to engage the resi  of the
campus to part  c pate

Thefuidlng came about ln an lnterest-
lng way: Mehra and Reitnr.n first con-
tacted Easton Capitalwhen theywere in
highschool  nan ef for t to secure f in.ncirg
roran a. t ic ia bladde.they had developed
roran nvent ion contest  spoisored bya
la.ge pharmaceutical company. Easto.
passed on th.t dea before a9.eein9 to

In a bld io expand beyond the academic
wof ld,  GXSt!dios has created. second
9am ng plat fofm-a team b! ld ingtoo for
compan es.  Goog e,Vivendi ,  and othere
have a ready run the 9ame, piit ng

employees n one ci ty:ga nsl  those in
anothefor ihe s lxth fLoorof  a i  or f ice
b! id n9 agalnsi  the seventh.  And this
month Gxsludlos plansto set  !p a new
s re, PickTeams.corn, to host a serles of
team based socialgames that move
beyo.d rhe Risk playbook.

The stari-up now has a Ma.hattan
off  cewith abol ta dozen employees. The
popu ar l ty of  the compaiy s games h€s
thr i  ed but not necessar lysurpr ised a
group of foundeE conv nced ot  ihe power
ol  i ts  idea. St i l .  ru i i  ng avent!re 'backed
start-up s a heady etperience. lts one of
those thifgs I n€verwould ve pred cted
when lcame ioYa e. 'Br imersays. " l f
someonewo! ld vetold me that when
graduale Id go iowork for ihe s lar t  up

company l iounded and am worki ig
foralready pant me, l 'm not sure I

Andrew Battholonev yale class of 09
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U N IVER5 TY OF M ISSO U RI

A NEW LIFE FOR OLD PHONES

Oaqt-t

moneyinto Green Mobi le bydoing side
work as an acior and rnodelln KansasCity.
When li came time to decide whetherto
open a second retailloc.iion ihere, Laonr-
ang.och had to make. tough choice: Keep
h s car or sell it to Eise moneyto open a
newstore? In ihe end, thecarhad io 9o.

The company has passed the $500,000
rn€rkin reven!e, and Laoroangrcch is
learning about the difiicolties of hlflng and
managing emp oyees. Atone polnt, Green
Mobi le s head cooni  was upto30,which
Laofuang mch found ioo difficult to man
age. Hetrimmed ihe stafi byhali. His new
philosophy aboui managing: Youcan 9eta
lot more done with a staff ol14who care
than wiih 25 or30 peoplewho don t.

Adveriising has come nat!6llyto the
lo!nde[ who d.ew on h]s acilng experief ce
to make a seri€s ol kltschyrycommerclals,
whlch feature Green Mob Le lvlan, a super
hercwho goes amhd saving people money.
When he punchesvillains, € big "KA-PoW

appears onlhe screen. "lknewthaiwe had

ST]LL LIFE PI]OTOGRAPNS BYANTI]ONYVEFOE

"fru can qet a
lot more-done
with a staff of
14 who care
ihan with 25
or 30 people
who don't."
-Brian Laoruangroch

!l yo! happento be in Mi$o!.i, keepan eye
oltfora commerclalon cable W ieattr ng
a guy in white iights and a green cape. l lis
name is Brian Laoruangmch, afd he is the
24-yea.-old founde.and CEo of Green
Mobile, a companythal buys, sels, trades,
and €pairs used moblle phones.

The business started ln 2004basically
as an eBay hobby, when Laoruangroch
€alDed he could buyold phonesand
resellthem fora proiit. He soon built h s
own websiie io market refurbished Phonesl
his broiher B rctt, like Brian a UniveB Vol
Missour istudenl , jo lned h m and took
cha|ge of learning howio rcpairthem. They
evenluallyopened a kiosk in a local mali,
and then, last summer, Laoruangroch
decided the busiiess was large eno!gh to
supporra ret! lsio€front in Columbia. He
borrowed noney frcm hls parentsandthen
landed a $50,000 bank loaf backed bythe
Smal Business Ad minisiration - no small
feai foranybusiness, leta one one ron by
an unde.grad.Along the way, he pumped E

82 rNc. MARLH roo9



to do somethlng re. ly outlandish thatwould
last ln people's minds," hesays.

Being a recognizable face on campus
does have itsdownside, howeveiwhen, in
2007, Laoruangroch wasar€sted on suspi-
cioi of driving while intoxlcated, the schoo
paper covered the news. After the incident,
Laoruangrcch took an alcohol-6wareness
class and says he kepi himseli out of further
troub e bypartying less. Any,iimeyou slip,
you have to gei back up on yourfeetand
keepon goins," hesays. "lt'ssorneihins that
compares io businesa loi.

Th s yeai Lao.uangrcchexpectssales
to accelerate because of the recesslon.
The companys pitch has always been
convenience-itsslogan is changeyour
phone, notyo!r plan." But Green MobiLe ls
we lposi t io iedto present i isel lEs a low-
cosi alternatlve to oiher phone.etaileB.
Fixing a phone neanscusiomeB don t
have bly a new one. And recycLed phones
run as low as $30 at Green Mobile;cariers
typlcallycha.ge $100 or more lor. phone
that s not bundled with a service contract.

Managifg multiple locations will become
a challenge. Bul Lao.uangroch hasfoundhe
has a kfack for retai. Fof example, when
Gre€n MoblLe opened its Kansas Cliy locE-
iion, iidid so withouta completed ftoor plan.
Laoruangrcchs thlnk n9 was thatthe store s
layoLltwould evolve arolnd lhe workflow as
It h€ppened. liyou tryto build the srore
before you'rc operEiing there, you don t
rca ly knowwhaito expect or howto build
i, he says.5ofEr, the business haslound
ihat ii's efficientto set up cabinetworksta-
tions in the frcnt of the sto€ instead of hav-
ing to bring every repa rto a work area in the
back. The appmach cutsdown on the tlme ii
takesto complete a transact on and fosiers
interaction with cusiomers, Lao.uangrcch
says. He has since reorgan zed the Co um-
bia location along ihe same nes.

As Laorlangrcch s business has grcwn,
he hasfound il dlfficulttojuggle workand
schooi. Nowth€t he is worklng 60 to
80 hourweeks, Laoruanqroch,who ls nine
credi ts shyola diploma, is ookingtol in ish
his degree onine. He confe$es some nos-
talgia for the c assrcom, however When he
wasgetting Green Mobile offthe grcund, he
says he iound himseli paying c oseratten-
tion to his proiessors when theycovered
buslness lundameiia s such as branding
and marketing. "lwasleam n9 impodani
buslness conceptswhile I was usins ihem in
myown b!siness, hesays. lwas genuinely
moe lntecsted in what lheywee teachlng.

He remains in tolch with hisprofessors.
Some havechastised hlmformissi.g c ass
ro go to business meet ngs, but a fev/ have
invited him io speak io theircllsses-
-Jacob Stokes, Missouri clas of 09

N D IANA UN VERSITY

A JOLT OF
ENERGY, MINUS
THE CRASH
Zac Workman becarne a connoisseurof
energy drinks €t an earLyage.Atthe end of
each day, after five houB pEcilce lor his
high schoolswm team, hewou d choke one
down. His drink ofchoice tasted aMlu, butit
gave me ene|gy, so l just kept ddnking it, he
says. Today, the 21-i€ar-old juniorat Indiana
Universityls the founderof ZW Enterprises,
wh ch sells its own energyddnk, Punch.

Alter completing his frcshman yeai
Workman ihrewh nself into researching
energydrinks. He ldenufied what he saw
as an !niilled gap in the market-an
enelgy drink that was made irom natura

O)qr-7
cooLEsr coLLEcE sraRT-uPs

ingred ents and did not produce the crash
effeci  commonwith sugaryo.high y caf-
ieinated beverages. Worklngwith a fruii-
punch.ec pe lhat  has been in his fami ly
ioryeaE, Workman came !pwith a dr ink
ihattasted good and satisfiedthe neces'
s€ry dietary fequirernents. He began to
pitch it to potenti.lmanulacturing part-
ners. Afier a s ew of dead ends,Workman
found Power Brands, a LosAige es-based
beverage developmenl iirm whose clients
have included Gatorade, Pepsi, and Siera
Mlst. Executiveslhere a9.eed to meetwlth
the srudent if he ftewto L.A. " wasnl
sure itwas someihing my parentsworld
srpport, Workman says, but theysaid
yes aid dec ded io make lt a lam lylrip."

Power Bfands CE0 Darin Ezra says his
team was lmp€ssed bythe prcfessional-
ism ofWorkman s research and presenta-
tion.Ihen iherewas Grandma s recipe.
"The taste of Punch was delinitelya major
component in why we decided to work with
Zac, Ezra says- "one of ourproject man-

"ilave a
manaqement
team ivorth
severa I mill ion,
and they
work fo'r free
just to see , ,,me succeeo.
-zac!{orkman,lunlor

6ElllNGCAt{[E0 A fami]y recipe
forlruil punch was ihe basis for
lhe energyddnk Pu.ch, which s
on tr€ck to..ational dislribuuon.

MARCF 2oo9 tNc. 83



agers rated Punch as herfavorite prodlct
of2008,which is great, coisidering we
developed ovef 250 prcducts lasiyean

Within days ofsigning a contract
with Power BEnds, Workrnan began
collaboEting wjth chemists io dNeloP a
drinkthatcoold be mass-produced bui that
did noi contain highlructose corn syrup,
sodium, or prcservalires. After 10 attempts,
the recipe was finalized. Workman .nd his
familyput up $200,000 in start-up capiial.

since Wo*man lEUnched Punch last
y€aI lhree Anheuser-Busch dislributors
h.ve picked upthe prcducr; they sell it in
mosi of !ndiana and lllinois.To get the wo.d
out, ZW EnterpriseE i5 co-sPonsoring a car
thaiwlllrace inlhe Indianapolis 500 in May.
sales are on irack to reach $1 million in
2009. The black-and-rcd can is his desisn.

Running a buslnesson campus has
been surprisingly easy. People wou ld ihlnk
itwould be difficult lb balance class and a
b!sine$, but I m leaming more now than
I ever have in the classroom, saysWork-
man, a finance and entrepreneurship
majon Because now, Im sitting in class
earning business strategies meanito be
applied inthe protessional wodd, but I
actually getto do thatwhen lgo home.

Workmans pmlessors have been
exkemelysupportive. I have a manaqe-
ment team worth several million, and they
workforfreejusito see me succeed, he
says, adding ihai his cla$mates have
embraced Punch, ioo. lcome home ai
least once a week to flnd money on rny bed
from a friend who wanted a Punch and took
i t f rcmihefr idge, hesays.
-Allie lawnsend, lndiana class at A2

U N LVER SITY OF
CAL]FORNIA, BER KE L EY

A PLACE TO FIND
GREAT INTERNSHIPS
At the tenderage of 14, Jessica M.h
Iearned a tough lesson about business.
Her firci company,whlch renied seryer
space to smaLland medium-slze busi-
nesses, had grcwn quicklyto 1,200cus-
tomersand $6,000 a month ln rcvenue.
Ratherthan renting seruerspace, as she
had done in the past, Mah beganto pur_
chase hardware. Inexperienced at manag_
ing cash ftow, she found ltdiiticultto keeP
up with expenses. lstarted ihe company
with $10 and a homemadedeskiop com-
putei  and somehow that in i t ia l$10 ended
up in me spending $10,000 a month in
upkeep and investments io 9row the com
pany, Mah recalls. Feeling ovemhelmed,

84 rNc. MARCF 2oo9

looxlNc FoRA GooD INTERN Jessica IVah uses her blog, which draws 100,000visilo€ a
month, to p!blicize InternshlplN, an onllne gulde to internshrPs

she soldthe businessai a marginalprotit.
Mah ihen set upjessic3mah.com and

began to blog about business andtechnol-
ogyfrcm a young peEon s perspective.
(Sanple headline, ldiotsdo nothing: Entre-
preneurssometlmesieel like idiots. Both
sound like mel l The blos quickly drcw morc
than 100,000 uniquevlsliorsa monlh. L:st
hll, Mah, now a Berkeleyjuni0i came up
withihe idea for a newventure, which she
began to chronicle on h€rblog. Allol us
were looking lorintemships, and lhad no
cluewhere to siart," Mah says. "This is how
business ideas begin, You want to dosome_
thing, and you run lnto prcblems.

lvah ran her concept for a w€bsiie to help
studenis tind internships, primarilyaiiech
stan-ups, past her friends Arielle Scoti and
Andy Su. The idsMsto help employeE
and potential inte.ns cut thmugh helP-
wanied listings byincorporating what I4ah
calls 

_a 
nimble!€rsion ol the Amazon rele

!?nc-yalgorithm." Suand Scott liked lhe con
ceptand signed on to help Mah launch
InternshiplN. Eq!al parts Craigslist and
lvlediabisitu, IniernshiplN helps students
identit high-qualiiy intemships-i.e., iniern-
shipsthat do not inwlve "getting coff€e and
making copies," Mah s€ys. Much ofihe initial
traffic hascomelhrough a partnershlp with
SimplyHired, a job search ensine. Eventually,

lvlah hopes to begin chalsing employer9 a
fee to posl listings on the siie.

Though many find thai running a starl_
up bycommittee istough, Mah believes
thai collaborating helps to rn€ke a buslness
strcnger In fact, she €n her firsi blsiness
with lwo otherteenagers-includjng one
frcm Australia wiih whom she communi
Gted via webcan. 'You alwayshearabout
BillGates and sieve Jobs, but BillGates
had PaulAllen, End Steve Jobs had Steve
Wozniak, Mahsays. lf you have
cojoundeE ard don ttry to make it a
one-man operation, ihings work 9re6t.

one thing Mah has changed:With her
first business, she maintained a zero
disclosureof a9e .ule,whichbackfired
when a fewclients discowred the trulh and
Ited.This iime amud, Mah hasiound that
being iheverypubliciace oi her busines is
tun and has its advaniages. Herblogand
InternshiplN scored hera coveled invitation
to the TED Conference, an exclusiw gather-
ing oflnnovaiorsand iechnologists- She lelt
right at home. "onceyou re an entrepreneui
therc is no turning back, she says. 'The

reason isyou?eMrking on sornething yo!
believe in, youie actuallysolving a prcblem,
you re rnaking moneyin the pmcess, End
you e learnlng something nMewry day.
-DeeptiArcia, Eerkeley class of ll

PHOTOGRAPH BYVICTOR A CHOW, BERKELEY CLASS OF'1I
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UN VERS TY OF PENNSYLVAN A

BOTTLED WATER YOU
When Ben Lews met the nat ona beverage
buyer forWho e Foods the buyerwas
shocked to d scove. that the lo!nde..fd
CE0 of  Give Watefwas a sophomore.t  the
Un veB ty ol Pennsyvania s Wharton Sclroo
of Buslness. Blt Lewis says h s age,20 has
beenonlya benef l t fo.him n la!nchi ig h s
botl ed waterbrand. Theyouth elemeit
adds some exci tement and un queness lo
thewhole brand and thestory Lews says.

Botrow ng ihe business hodelofEthos

CAN FEEL GOOD ABOUT
Watelwh ch s owned a.d distributed by
Sta.b!cks, Lew s's company donatesa
share ofeverysale tochafty.  But to di f fer
€ntate l tse f f .om Ethos, G ve donaies
l0 cents per bottle sold, compared with
the 5cents that  Ethosw I  donate {Gives
ave.:9e retai  pr lce s $1.29. lAnoihef con-
t .ast :  Ethos lunds c ean-water prog€ms
overseas whie G ve d.ects ts cons!mer-
dr iven phianthropy toward local  ch€. i t  es
ln the markets I serves.And G ve ets cLs

'
1

" l 'm not the
type of
person wno
lusr wanls
to s i t  in the
classroo m
ano tearn
about an
industry or
lea rn about
business.
I want to qo
out and do
it myself."
-Ben Lewis, srphoDore

tomers choose fiorn sevefa charitab e
opt ons: ts bott lescomew th fo! .d i fe.-
ent y co o.ed labels, each represe.ting
a di i ie.entcause. Sa es of  b ue bot l  es
s!pFo.t  ch ld.ens ca!sesipink bott les
s!pporl b.e.sl cancer .esea.ch; g.e€n
bott  es support  envlronmenla ca!ses
and o.ange bott les support  musculatr
disofdeB researh Cons!mers want
cho ce, ihe entreprene!.s.y5 "Th€y

wanl to choose howtheyg ve b:ck, :nd

WATERW0RK5 0 !e! ! r ier  d.n. tEs ra. . . i5 f ror . !e. /  lo l r  e lo ld t .  . . .  . i t r r l .5
Tne.clo,  .o. ieC abelsalow.onsLT.r . tod; fp. .nr . .J51rpa.: . !a.  r ; r iEr

t4- '
i 

"L:lr 
"
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theywant lo 9 ve back ocalLy
Lewls and a lew of his l.ends had the

idea forGive during hl9lr schooL.The s!dr
mer before efterlig college, Lewis,who
descr ibes himsel fas lhe 10 year o dwho
ftad fhe Wal StreeI JoDrhal, borrcwed
warehouse space at a f.ends dad s off ce
and starredsel l fg f rcm theirunkofh s car
He percuaded a few delisand grocery stores
i ihshometown,Pi t tsbu' !h, tostocklhe
prod!cl. Give ca!9hl the eyes of distibutors,
who p cked up the prodlct a ong the East
Coast,  n Cafada,and inthe Midwest.

. the 18 monlhs si..e ts debut Give
hasdonated morethan $5! 000,which sug-
gests rela lsales ofabol t$650000 Who e
Foodslsdlst f  bur ing the pfodlct  nstofeson
bothcoasts,andLewsthi iksoivewl lhave
nat ionalreach by20l0 Hehopessomeday
todonate$l  mi l  on a yearto chaf l ty.

Consciols of cr tic sm ofthe indlstry's
env.onmenla mpact,  Lewis plans to
sw tch to new b odeqr:dab e and recyc ab e
bott lesthat a comp.nyca led P anet Green
Bott  e ls launch ngthlsspr lng Whenwe
anno!nced th s techno ogy, Ben was the
f lBt  pe6onwho ca led rs, 'says Patrkk
Rooiey, the To.onto-based company s
dircdofot corporale deve opmeil Asa
young 9!y, hes more in touchwlth what is
happen n9 outthere.  He knows consumers
a.e demand ng plastic bottles thatwon t be
a.ound to po lutethe pl .net ioreve."

in add tioi to go ng greei, Givea so has
pansto aunchanenergydrnkihlsspr ing,
wth donat ions going to renewab e- and
susta nable energy chart ies and Lews
hopes to branch oui f!.ther 'Ayea. f.om
now, i tsconceiv€ble that therewl be l0
di f f€Entcausesandseve.al  prod!cts he
says 0ncewe havethat relat ionsh pwith
the c!stomer the poss bi i t  es are eidless

Lew s has to balance the rcsponslbilt es
otbeng:ful l  t lme st !dentwho l ives in
Phiade phiaandth€ CEo of  a company
based in Pttsbu.gh.Tholgh Lew s often
mlst dec de between lak nga conierefce
cal  and 9o ngtoclass,  he sp€akswith his
four person staf iaU thet ime Markslep.k,
Give s 37 year o d d rector of sales, who
prcv olslywo*ed for Red Bu land Jones
Sod:.says he has neverseei a CEO as
engaged as h scurrent boss 0na ecei t
day,Slepakgotof f ihe phone wi lh Lewis at
2:30 a m. and was back on lhe phonewth
hlm al  Ta m.,  and Slepak5aysthat istypica.

Lew s sees the @les of student aod CEo
comb ninq to provde h m wlth.  qreated!
cat io. . '  m notthetypeof personwho just
wa.ts to s i t in thec assroom and earn
:bout a. indusiry or learn about business,"
he says. lwantto go oula.d do i  myse f .
Thatswhat Give a lows me to do.
-Beth Sussrnan, Pennclass of A9
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MASSACI]USETTS INSTLTUTE
OF TECHNOLOGY

SAYING ALL THE
RIGHT THINGS
The dea for Li igt  Languagecameto lVlT
sen 06 Scot Frank afd Ch.lsVarenhoEt
wh letheywere sl t  n9ln Chlnese c !ss.
The st!dents, who were pfepari.g foririps
abroad as pa.t ofthe MIT-China p.ogram,
found lhatthei.professors had ittle prab
lem teaching thewri ten lang!age but,wi th
30 to40 students n a c ass, teaching
proper pronuiciatioi was diff icult.

To add rcss the prcblem one of FEnks
ieacherscreated digita a!d o recordl.gs
thatfeat!ed promptsthat could be €fe-
corded bystldentsafd retu.ned tothe pro-
iesso.vae mai l .  Buttheprocessw€strcky
and t me consuming and nvolved download
nq spe.lal soltware. There h.d to bea bettef
way F€nk aid Vareihorst iholghl. So ihey
pa rtnercd wlih J ustin Cannon,a 2008 MIT
graduate, to deve op a toolforteaching lor
elgi anguages Unllke othe.soltwarc oi the
ma.ket which loc!ses on self-lea.n.9
theirswo! d be designed fo. use ln th,"
classroom.The res! t s Lingt Edito. an
app cation that letsteachers creaie c!stom
assignme.ts w th im.ges, ler t ,  a.d v ideo. l t
a so inc udes a toolthat allows a studentto
rccord and submitaud o of himse tof her
se I d rcciLythrcugh a Web brcwsen

Througho!t the deve opmeni prccess,
the tounde6 of Llngt lpronounced /inledJ
worked c ose ywlth MLTsVenture i,lento. n9
Service a carnpus ollicethat inlrodlcesFro

spectNe enlrepref eurs to vol!nteer men-
tors. Thrcu9h these sessions, ihe founde6
gotthe dea to differentiate lhe ftechnology
bytargetiig teachers and schools.Ihe dec
son has come al a pr ce, howeler InvesioB
tend to shy away f rom educ.t onaL sollwa.e
companles because the customer sprice
conscious and wary of newiechnology.
Llngt s founders d d attractthe intercstof
onefundeiYComb nato[  a gro!pthai  po-
vides smal lamounts ofseed moneyto eary-
stagetech sta.t ups Atthe tme, howevel Y
Combinatorwas accept n9 pitches only hom
comFanies that were wil ng to re ocalelo
Ca fornia,which would havedeayed gradu
at on for Fraf k a.d Varenhorst. The partnere
decded notto make a pi tchtoYComb nato.
u. t  l laterthls spf  n9.

Remain n9 ln Cambf dge has some
beneiits, as t p ants Lirqt n a reqion with a
la19e.umber of prestiglous private schools
and charterschools that pride themselves
on be ng earyadoptersol  dassrcom tech
no ogy. A ploi pfogGm coiducted n sev
eral chartef schools and the language
c ass.ooms ai 14lT he ped io mproveand
refine the p.odud. Now, a dea io testthe
technology n high schools in Kansas City,
Missouri, s in the works

Tho!gh Linqt 's fouiders are aware that
many of their  fe l low M Tgrads have made
a fort!n-o deve opinS new techio ogy, they
saytheir  molvat io.  s more aboutso ving
a vex ng problem. we re nterested in an
guage leafnlng says Ffank. Wewouldn t
be doing this i f  iwasjusta wayio saveihe

Benlanin P Gleiznan, l'1lT class af A?
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UNIVERSITY OF MICHLGAN

AT-sHIRT LINE WITH GREATWORD OF MOUTH
Ca rcline Rooney produced her fiEt T-shiri her own website af,d independent sa les
design,witha"PeaceandLove theme,in €psonsixothercol legecampuses, nclud-
herhighschooltettlleclass.Sheworethe ing the University otWisconsin at Madlson,
shirtthroughout highschooland ihenat SyGcuse U niversity, and Northwestern.
the Universityoflvichig.n. Herfriends The origin of the company s name is a
wanted io know where she goi the shirt, bii em barassing tor Rooney. When she
and when she told ihem, they asked her io wasachl ld,herfamirycal ledherCare
makecopiesofit- one of mv l.iends basj- Bea r Then, after a series ot summel
cElly gave me an ultimEtu m thai said, We iiternshjpsunearihedherinnaieialent
can t be friends anymo€ unlessyou have forbusiness,herbrctherstariedtocall
more of those shirts made, Rooneysays. her "the baron," as in robberbaron.
She orornised the triend a shid for his The Bearon is a combin.tion ofthe hvo
blrihdayand quicklyrealized itwasmorc nicknames and r€ltects somelhing else-
cost-effective to make 25 shirts than lo Rooneywants lo be a success in business,
make iust one. The first run cosi her9300 but she wants to do more than make
to prcduce and sold out immediately. I money. The 1 9-year-old is donaiinq
tholghi to.myself, Leisjusi see howthis 20 percent of ihe profit from every shirt
goes, shesays. sold to three chariiies: UNICEF, ihe

So,lasti€an Rooney launched The Akheimers Foundation, and NewYork
Bearon, a T-shirt line sold primarilythrough CiiysPublicArtFund.

Formarketing, Rooney maintains a page
on Facebook, holds events with campus
Greek organizailons, and oft en speaks ai
a$emblies and club meetings. She also
maintains a blog on herwebsite, thebearon.
com, on which she prcmotes her favorite
artists and photographers, and postsphoto-
graphs of c!storners wearing her shirts ln
ciilesaroundtheworld. lts getting to the
poinlwhere ldon'i recognize some oithe
peoplewho EE sending in ordeB. calling if
questions, orwalking around campus wear
ingiheshirts, Rooney says. "That s when
yo! knowlhe wor! oJ mouih has gone to the
next level, and thats realtexciting.

As a sophomor€, Rooney still has a Jull
course load,which makes ii hardfo.herio
focus on the business. Herplan is lo add
sales reps at a few more co leges and see
where l t  goes frcm there.  lcantel lyoual l
the awesone things I d like to dowith lhe
company and al l the great places l lh lnkwe
cangmw, shesays. But atihe same time,
i have a 10-paqe paper due tomorrcw-
Ihere are def initely times when ambitior
andacademicscol l ide.
-Caitlin Brady, Michisan class at a?

o ).l l  - l
COOLEST COLLEGE START-UPS

ambition and
academics
collide."
-Caroline Rooney, sophomore

"rIL.".r.
def initelv
times when

6

! LOVE lS GOOD Carolne Rooney's upbeat
I 'shi . t l inelssoldonsevencampuses.
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5MELLs LIKE
TEAM SPIRIT
Llke many of hls classmEtes, U niversity of
Southern Ca ifornia senlor David Wachte
is cr€zy about college lootball and will follow
theTrojans nearly aiywhere. The only thing
that dahpens hls enthusiasm tor away
qames ls lhe cost. He saw siudents pay ng
exorbitant amounts ol rnoney fori say a trlP
lrom Los Angelesto the San Franclsco area
forthe Stanford game, and he knew he
co!ld get a better price if he pottogethera

9m!p.Intheial lof200?, he put up f t iers
around campus adverusing a package deal.

"Lhad 100spots or ig lnal ly,  he says,
"and those 100 spots sold out ln under iwo
weeks. Then lhad a wait lisi that was 50
peop e long, so Lcal ledihe hotelback "  By
the i me the caravan of busesWachtelhad
assemb ed pulled ofi USCs camPusand
began io head north, he had aranged
travel lor 216 customers and booked
$50,000 in revenue. Abusiness College
Weekenders, was bo.n. Threeyears later,
student travelerc can choose lrom two tiers
ol seryice 1$295 or$395ltoatiend a Usc
Pac-10 game. Typicaly,  a packagewi l l
jnc udetwo nlghts in a nice hotel,transPor_
tauon to€nd frcm the game and accesst0
privale padies at bars betore and afte.the
trip. Siudentscan also buygame trckets
throu9h the comPany.

This yeai Wachtel signed up sPonsors
for hls trips, including a localrestaurant and
King Keq, a beerdeli!€ry service in LA ln
the lall, he plans lo take CollegeWeekend
ers to oiher campuses and orchestEte
weekend tdps forstudents €i UCLA and UC
Berke ey, and possiblyArizona Stale Univer
sliy.lJ he getslhe leveloi pari c Pat on at
those schools ihat he has enjoyed at USC,
ihe companycould rcach $300,000 in reve_
nue Wachtelsteachers have taken note. lts
a great business model, sa)s Patr ck Henry
a professor at USCs Lloyd Greif Cente.for
Entrepeneurial Siudies.
-Keatan Gray, USC class af 11

UNIVERSITV OF H O IJSTO N

THE DOUGHNUT KING
Some college students schedule cLasses
sotheycan sLeep in as lateas posslble, bui
not Danny Klam. The Universityof Ho!5-
ton se nior, who i5 do! ble-maioring in
entrepreneu.shlpand marketin9,otten
beg ns his day at 3 a.m., opening one of
the ihreeSiriplySplendid Donuts and lce
Cream slores he owns. They all sell the
same assoriment oi baked goods and
sweet treats, andtheyalso Provide i.ee
Wl'Fi io customers. 0ne store has a
dr ve-through, whlle another is nore oi an
oflice parkwith more business custom-

The iirst shop open€d in west Houston
in 2004with asimpleconcepi  in mindl
dolghnuts and ice cream. Takethe two
worstthings, health wise, and combine
them, says Kla rn, who co-owns the busr-
nesswith hls cousln Rock. The chain
employs a stafi of 12. Last yeal it grossed
$750,000 and, thisyeai evenue is on track
1o top $1.2 million. "The hours are crazy,
Klamsays. You iust have to rnakeumeand
get your prioriiies siralghi.

To learn moreabout running the busi_
ness, Klam took courses atthe Universrty

HolElN ONE Doughnuts, ice cream, and
WiF -a €cipe iorsuccess

OF TEXAS
oI Housion s Wolfi EntrePreneu rship Cen-
te!: wherc he net DanielStePPe, a serlal
entrepreneurwho serves as the center's
dlrecioiSteppe has become one of Klam s
mentors. The best entrepreneurs, Steppe
says, are "very market-orlented, open-
minded, and inqulsiUve, andthey reach o!t
to people toiind new deas. At the same
time, iheyare very criiiGland coLd y ana-
lyiical about risk and feasib liiy analysis,
so ihat byihe iime they lake a gamble, they
know that theycn manage it. And oanny
has ihose characteristics.

In graiitude for theWolff Cenlers
advice and support, Klam recenily
endowed a scholarshlPihere. As ror
Slmply Splendid Donuis, Klam plans an
ambiiious exp.nsion just as soon as he
graduates. "We can conrpetewith Dunkin
Donuts, hesays, and lsee other ocal
shops as 50rnething to acqui€'
-Zaneta Loh, Houston class af A?

.lcom Wh ch ofthes€ college slart ups'5the
most key to succeed?wewanl to kiowyour
opin on Castyourvole al{W.inc.convcollege

t
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NO,1FAN CoLlege Weekehders he p5 USC
die-hards fo lowlheir team on lhe road.
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