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Business schools at Oregon universities teach students survival skills for a shifting economy

Michael Powell, owner of Powell's Books in Portland, browses books as he
Program’s Weatherford Hail at Oregon State University last month. Powe

companies need employees with entrepreneurial skills.
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prepares to speak to students at the Austin Entrepreneurshlp
Il told students that, with the pace of change accelerating, even large

By JONATHAN BRINCKMAN
THE OREGONIAN
ichard “Rico” Krohn, an 18-year-old Ore-
gon State University freshman with a
loud voice and a greased pompadour, fig
ures he's the perfect entrepreneur: gre-
garious, creative and quick to question authority.

As a high school student in Wimer, near Grants
Pass, he earned $4,000 total breeding sows and sell-
ing piglets. “My outgoing personality helps with net-
working," he said. “I've pretty much been an entre-
preneur my entire life.”

Krohn is enrolled in OSU’s Austin Entrepreneur-
ship Program, which offered its first for-credit cours-
es this year. With 268 students living in Weatherford
Hall, it's the nation’s largest residential entrepre—
neurship program.

OSU's program is part of a wave of new and ex-
panding offerings at Oregon universities. Each of the
five top business schools in the state have expanded
or are expanding their entrepreneurship programs at
a time when Oregon's small-business economy
could use an infusion of creativity.

“There is a realization, now more so then ever,
about how important entrepreneurial thinking is,”
said Randy Swangard, managing director of Univer-
sity of Oregon’s Lundquist Center for Entrepreneur-
ship and a business professor at the university.

Entrepreneurial thinking is crucial because Ore-
gon's economy is linked to small business — the
kind launched by entrepreneurs. The state and the
Portland area are putting increased emphasis on at-
tracting newly emerging businesses, including those
in high tech and the booming environmental sector.

Please see ENTREPRENEURS, Page D3



University of Oregon,
Eugene

Public, enroliment 20,394

The Lundquist College of Business offers
concentrations in entrepreneurship for
undergraduates and MBA students. The
Lundquist Center for Entrepreneurship
blends entrepreneurship courses with a
variety of experiential learning
opportunities through its Technology
Fellows Pregram, Strategic Planning
Projects and the New Venture
Championship, a business-plan
competition that it hosts annually.

Web site: www.uoregon.edu

E-mail contact: Ice@Icb.uoregon.edu

Nathan Lillegard, 31,
Eugene

Degree: MBA, 2006

“I chose to study
entrepreneurship as
the focus of my MBA
studies because |
wanted to learn how
to create and build my
own business, not
simply manage someone else's venture.”

ENTREPRENEURSHIP PROGRAMS AT OREGON UNIVERSITIES

All five Oregon universities with business colleges accredited by the Association to Advance Collegiate Schools of Business are expanding
their entrepreneurship programs. Here's a summary of the programs, with students from each explaining why they specialized in entrepreneurship.

Oregon State Universlty,
Corvallis

Public, enrollmgnt 18,764
Undergraduates can get a minor, option
or certificate in entrepreneurship
through the College of Business. MBA
students can get an entrepreneurial
emphasis. The Austin Entrepreneurship -
Program, created three years ago and
based in Weatherford Hall, has about

- 250 freshmen and sophomores enrolled
_in entrepreneurship classes.
Web site: www.bu: oregonstate edu
‘E~mall contact: =

f ’aéf) info@bus. areqor:nstate el

Richard Krohn, 18,

freshman

“As an entrepreneur |

posses the ability to

set my own hours, to
1 fit my own schedule
| to make time for my
own hobbies, to spend
quality time with my
own friends and
family. | have complete control of my
activity in the workplace.”

Portland State University,
Portland

Public, enroilment 21,672
The School of Business Administration

offers undergraduate and MBA

entrepreneurship courses. The

Architecture Program, College of Urban
‘and Public Affairs and Graduate School

of Social Work also offer
entrepreneurship courses.
Web site: www.pdx.edu
E=-mail contact:

y deansoffrce@sba pax. edu

Rusty Gates. 29,
Portland

Degree: MBA, 200?
“There are a lot of
opportunities to work
with startup
companies in biotech,
sustainability or

renewable energy in
Portland. The
entrepreneur piece of my education is
really important to speak the language of
venture capital and peaple who will
invest in this."

University of Portland,
Portland

Private, enrollment 3,234

All students at the Dr. Robert B. Pamplin,
Jr. School of Business take a three-
course entrepreneurship “module.” A
post-MBA certificate in entrepreneurship
is offered. A Center for
Entrepreneurship, founded eight years
ago, is open to all five of the university's
colleges and offers "E-schelar" programs
for undergraduates.

‘Web site: www.up.edu

E-mail contact: ecenter@up.edu

Nick Tostenrude, 27,
Portland

Degree: Bachelor of
Science, Electrical
Engineering; E-
scholar, 2002
“Studying
entrepreneurship in

college allowed me to
dedicate time to
warking on the business my partner and |
started while at the University of
Portland.”
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Willamette University,
Salem

Private, enrollment 2,420

All students in the Atkinson Graduate
School of Management must take an
entrepreneurship and strategy course in

‘their first year. In the second year,

entrepreneurship becomes an elective,
Those taking it start a company using a
business plan developed in their first
year.

Web site: www.willamette.edu

E-mail contact:
entrepreneurship@williamette.edu

Ashieigh Williams,
23, Tacoma

Degree: MBA, 2006

“I didn’t start business
school knowing that |
wanted to study
entrepreneurship.
Once in business
school, | realized my
passion is in startups.”
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Entrepreneurs:
Students told
to widen their
business skills

Continued from Page Di

Oregon ranked fourth nation-
ally in 2006 in the percentage of
residents working for companies
with fewer than five employees

.— and that percentage is rising.

“We in Oregon have a limited
amount of large corporate pres-
ences, but there are a tremen-
_dous amount of entrepreneurial
businesses,” said Bob Repine,
.director of the Oregon Depart-
ment of Economic and Commu-
nity Development.

Even in big business, the skills
of flexibility, efficiency and inno-
vation taught by entreprenetir-
ship programs are in high de-
mand, said Rob Wiltbank, an as-

ssistant professor at Willamette
University's  entrepreneurship
program. That's the reason Wil-
lamette now allows MBA stu-
dents to specialize completely in
entrepreneurship in their sec-
ond year. f

“We instituted training in en-
trepreneurship as way of inte-
grating the different areas of
business,” he said. “As you move
up in the executive ladder it's no
longer enough just to be good at
one thing, say finance,” he said.
“You have to understand how
decisions in one arena can affect
things in another.”

The power of an idea

Students gathered one spring
evening in OSU's Weatherford
Hall to draw knowledge from
Michael Powell, one of the
state’s most successful entrepre-
neurs, who took a tiny storefront
and created a world-renowned

SOL NEELMAN

With 268 student residents, the Austin Entrepreneurship Program's at 0SU's Weatherford Hall is the
nation's largest residential entrepreneur program.

ways looking for opportunities
to be creative; theyre always
looking for things that don’t ex-
ist.”

Changing business world

The growth of entrepreneur-
ship programs in Oregon — and
across the country — reflects the
increasingly frantic pace of
change in the business world.

Tim Berry, founder and chief
executive of Palo Alto Software
in Eugene, said that when he re-
ceived an MBA from Stanford
University in 1981, the goal for
most graduates was to land a job
with a large corporation. Back
then, a degree from a top-brand
business school was a way to
show that you would be a top
manager.

Many of today's students seek
to gain more generalized busi-
ness skills, useful for either start-
ing a business or working for a
huneorvy companyv. Entrepreneur

“It's night and day different
now from when [ went to busi-
ness school,” said Berry, who
teaches a course at the Universi-
ty of Oregon on starting a busi-
ness. “The Stanford MBA
opened a lot of doors. Now you
open your own doors.”

Gone are the days when peo-
ple could get a degree in man-
agement, get hired by a large
corporation, and count at work-
ing at that corporation — and
rising up the ranks — until they
retired.

Paul Magelli a scholar-in-
residence at the Kauffiman
Foundation, a Kansas City non-
profit, said the need to compete
in a global economy is forcing
companies to constantly be-
come more efficient. That
means top managers can't count
on lifetime jobs. Learning entre-
preneurship, he said, is a way for
students to become self-
sufficient.

them deal with that.”

At Oregon State, Krohn's OK
with the fact that the old model
is gone. He's too impatient, he

I I O i i, —
said, to stay at one place. “As an
entrepreneur you have fo learn
tolet go of things,” he said. “T ex-
pect to move around.”

He has several ideas, includ-
ing “fast casual” Italian restau-
rants that will serve food quickly
but let customers dine on prem-
ises, and “moving coffee shops,”
made from modified double-
decker buses.

Even if his companies suc-
ceed, he doesn't expect to stay
with them. “I'm just going to sell
everything, start something else,
sell everything, start something
new, keep moving on.”

L]
Jonathan Brinckman: 503-221-8190;
jbrinckman@newws.oregonian.com
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Michael Powell, one of the
state’s most successful entrepre-
neurs, who took a tiny storefront
and created a world-renowned
bookstore that is now a major
tourist attraction. Powell's big
innovation decades ago: mixing
new and used books, a novel
“idea that allowed him to expand
‘his flagship store to a full city
-hlock.

Entrepreneurial skills are be-
coming more important
- throughout the business world,
Powell told students in the Aus-
tin Entrepreneurship . Program.
Globalization, he said, has put
everything in play, and the pace
of change is accelerating, Even
large companies want people
with the entrepreneurial spirit,
he said.

His advice to the students:
Learn a variety of business skills.
“In terms of starting and grow-
ing a company, there are enor-
mous challenges that the unpre-
pared often trip over,” he said.

Other success stories are more
recent.

Nick Tostenrude, who gradu-
ated from the University of Port-
land in 2002, used skills learned
at the university's “Entrepre-
neurship Scholar” program to
co-found EnableMart while an
undergraduate. That company,
which distributes assistive tech-
nology such as voice-recognition
software and kitchen aides, is
now a profitable operation with
17 employees and projected rev-
enues this year of $10 million.

Tostenrude, chief executive of
EnableMart, said entrepreneuri-
al abilities are crucial to manag-
ers of both large and small com-
panies.

“From my perspective, entre-
preneurs tend to think different-
af if they are facing a problem,”

e said. “Entrepretieurs are al-
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to gain more generalized busi-
ness skills, useful for either start-
ing a business or working for a
hungry company. Entrepreneur
programs meet the new goal,
said Berry, whose company has
38 employees and 70 percent of
the U.S. market for business
plan software,
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on lifetime jobs, Learning entre-
preneurship, he said, is a way for
students to become self-
sufficient.

“There is a feeling among
young people that the contract
with the workplace has been
broken,” Magelli said. “Young
people are seeking skills to help

TODAY!

ROOM FOR ROSES

It's that time of year when our
city flower takes center stage.
Those who dream of owning a

home with a perfect rose garden
will want to check out current
listings we've found that would
be excellent choices, as well as a

primer on what to look for in a
rose-friendly property.

HOMES &
RENTALS

'EVERY SUNDAY

The German automaker upholds
the tradition of the true sports
roadster with this rear-wheel-
drive droptop with power and
handling perfectly matched to
the size of the package.

SUNDAY
DRIVER

EVERY SUNDAY
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Professor Steve Krause managed multi-million
dollar aerospace industry assets.

Tle professors in Concordia University’s MBA program have
all kinds of real world experience. Couple their expertise with
a curriculum based on Harvard case studies, add a roster of top
executives as guest speakers, and you have an MBA education that
combines the best of the academic and the real worlds.

Earning your MBA at Concordia University is practical too. Class

meets just one weekend a month so you can fit the rigorous
workload to your schedule.

Call our Office of Admission at 503-280-8501 to get the real story.

MBA
Next class begins ]
August |10th

CONCORDIA UNIVERSITY

SCHOOL OF MANAGEMENT
2811 NE HOLMAN / PORTLAND, OR 97211-6099

503-280-8501 / WWW.CONCORDIAM BA,CO'_"__




