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How io Create a Logo
With a well-designed bgo, potential clients can instantly
discover bow your business can serve them,

sMErhn a .er'r.€ Mas ;vreeKv Lrpdares

You.logo s a vrsual represenlalion of everything your company slands
for. Think ol McOonalds goden arches or the Nike swoosh-these rwo
rmpressrve ogos embody these companies wel But many companies sliii
skimp on developifg lhis key denlity pece

deaily. your company logo €nhances potenl alcustoiners and padne6'
crlcralfnst impr-asson of your business. A good iogo can build toyatiy
belween your plsmess,afd yo!r cuslonels establlsh a brand idenity. a.d
provde lhe professionallook ofan estabrished enteprse.

Consrde. Alstales good hands lcgo t mmediatety generates a wam
ieel ing for  the company symboz.gcareandtrust  With a t le r t io lght
and c.eativily, your logo can quick y and qfaphicaly express many posliv€
atlrib!tes ofyo!r busin€ss too

Logo Types
There are basically three kinds of iogos Fonl-based togos consist prima.ity
oJ a lype lreatmerit The loqos ot IBM lrriciosofl and Sofy for insian.e
!5e type lre3tments with a twisrthal nrales ther. distinciive The. there are
logosthal 

'leraly 
illustGte wlrat a compa.y does sucfr as when a house-

painlng company Lses an illstralion oi: brush in its ogo A.d nnaty.
Inere are abstracl9raph c syrnbois such as Nikes swoosh lrrai b€cooe
linked lo a canpanys brand

''Such a symbo is meanrnqless unti your company can comm!nicate to
consumers what ts !ndedyr.g associalo.s afe. stsys Americls Reed !.
a l?.kenng proiessor al the Universiy oi Pennsyrvan €'s Wha(on Schoa
whos conducled research on the tiggers that iead cofsumeE10 denlily
wi t l i  a.d become loyal lo a brand Bul  b !  id in 9l  h a 1n e n 1a br idge takes
tme and nlrey The N ke swoosh ras no rnherent meaning ouisde oi
whats b€en cieaied over the years thfough sawy markering ejfodsthat
rrave transiormed the iogo nto an dentity cue. tor an aihl,Atc tifeslyte
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Growing busnesses can rarely afford the mlllions otdlllac aid y€a6 of
efort requi.ed to create these assoclations so a logo that clearly ilustrates
whai your company slands Jor o. does may be a belterchoce Even a type
lrealmeni oiyour companys name may be too generic says Plactas. New

'!,lexico, 
logo designer Gary Priester, prlncipal ofgwprester.com. rhe web

aft ofdesgn tum The Black Pont Group Presler beleves cuslomers
sho! d be able to lellwhat you do l!s1by rookLng al your ogo

Getting Starled
Before you begin skelching. fiFl arliculale ihe messag€ you wanl your 09o
io convey. Try wrifrnq a one sefience image and mission statemenl to help
focus your eftods stay true 1o th s statemenlwh le creating your lo9o.

Bul thal .ray 001be enough to get you siarted. Here are some add iional
tacl cs and consderalions lhat wil help you creaie an appropriate company

. Look at the loSos ot other busnress6 itr you. indusary. Do your
comp€titors use sold conservalile mages, o r f a s h y g r a p h lc s a n d
type? Think aboul how you wa.t to drfierenl aie yo!r logo from lhose.l

Focus on your message- Decide whal you want to communlcale
about yo!r company Does ll have a dlsUnct persona ily-serioLrs or
lgfthearted? What makes il unique in relalion L you competlllon?
Whats lhe nature otyou. cunefl largel aldiene? These elem€nts
should play an mpodanl rol€ in lhe overall d.eegi of redesign

Mako it clean and tunclional. You.logo sholld worl as we lof a
business erd as on the side ola klck A good logo should be
sca able. easy to rep.oduce memo€ble aid d slinclive lcons are
bettefthan photoqraphs, wh ch may be lndecpherabe ifen a€ed or
redlcod sgnificanlly And be sure ro creaie a logo ihai can be
€produced rn back e'rd white so tJral il €n be iaxed photocopied or
used in a black-and-white ad as effedively as in coof

Your business name will aftect your lo9o dosign. lfyour busness
nameis D C. Jewelers, you maywish to use a classy, seriliofr to
accenl the leliers (especially ifyour name ieatures hitia s) Fo. a
compafy caled Lghlning Boll Printing. the iogo .rght featlre some
creaiive impemeniairo. oi you guessed {-a lghtning bolt

Use your logo to illustrate your businesss koy b6nofit. The besl
ogos make an immediate statenentwith a piclure or llosiralion not
words The Lightn ng Bot Prinllng logo. jor erample may ne€d to
cofvey the busness beneft oi'ullra-iasl. guafanleed pinling
serurces The lghtnng bolt image could be rnanipllaied to suggesi
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. Don t use clip art. However lempting it may be clip art can be copi€d
too easiy. Not only wil orginal ad make a more lmpressive statement
about your company. but itl setyour busi.ess aparl Lom olhers.

. Avoid tren.ly looks, lf youle redesigning your old lo9o, you run the
isk oi confus ng cLrstorno€-or worse, alienaling them One oplion is lo
make gradual logo changes. A.cording 1o Priester, Quaker Oats
modified the Ouaker mrn on its package over a lo-year period to avoid
undenninins 

-..!-slomet 
confiden@ But dontplan lomake mulllple logo

changes Instead. choos€ a logo thal willstay cuffent for 10lo 20
yea6, perhaps longef. Thats the malk of a good design. In fact, when
Prester designs a lo9o, he etpects nevor to see lhat client agaln.

Walch Your Colors
one lhing you need io be carofLrlofas yo! axplore color options is cost
Yolr ilve-color logo may be gorgeous, bul once il emes iime ro produce il
on slalionery, lhe prlce woi1 be so attraclive. Nor w ll it work ln mediums
U.al only allow one of b4! collrs. Try nol to exceed three colo6 unless you
decide ils absolulely necessary

Your logo can appea, on a vaiety of media: signage adledising,
stalionery, delivery v€hicles and packaginq, lo name jusi a few. Remember
lhal some otlhose appllcaiions havo pfoduclion limitations. Make sure you
do a color study Look at your logo in ofe-, hro- and three color verslons.

Sire a Designer
While brainslomlnq logo ideas by youlsell rs s crucal step in creating your
blsi.ess inage ryrig lo create a o9o complerely 01 J/our owr $ a
mistake. lt may seem like lhe bestway lo avoid the high costs otgong to a
proiessioraldesig. fim, whi.li wilchaEe anywhere nom $4,000 to
$15.000 for a rogo design Be aware, however, that lherc are thousands of
independenl designers a.ound who charge much less Accordlig lo Stan
Evenson, founder ofEvensan Design Group, enlrepreneurs on a tight
budgei should shop around for a designer '"Ihere are a lot oi freelancej
designels who chaqe lates ransing fom S15 to 9150 per hour, based on
lheir experlence." he says.

But don'! hl€ someone just be€use oflheir bapain pnce. Find e deslgner
who's famillar wilh your field .. . and wilh your competition. lfthe cos! sllll
seems exorbiiant, Eve.son says, tememberthat a good logo should last
at leasl l0 yea6 lfyou look al lhe amonzaton ofihat cosl over a 1o-year

Even ifyou have a good ey€ for color and a sanse ofwhat yo.r want your
iogo lo look like, you should still consllt a proiessionaldesigner \My?
they knowwhelher or nol a logo design willtra.sler easliy lnto pri.l or
onto a sign, wh le you might corne upwiih a beaulifuLdeslgn tnat canl be
translered orwould cosl too much money to be pinted. Your logo ls the
fo!ndallon ofallyo!r promotional malerials, so thls is one area where
spefding a li{tle more now ca. realy pay ofilater

Using and Protecti.g Your Logo
Once you've prcduced a loqo lhat embodies your companys mission at a
glance, make sure you lradernark itto protecl it from us€ by olher
companies You can apply tor a lradefiaik al the ii.S. Paienl and
Tradernark Offi@ Web site.

then, once its protecled, use il everywhe€ you can-on business erds.
stationery, elt€rhead, brochures, ads your Web site and any other plae
where you meniion your company nam€. Thls willherp buid your mase
raise your @mpanys visibilily and, ldeally. lead to more business.

Cieallng a logo sounds easy. doesn I it? lt ..n b€ Just €member to keep
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your clsto.ners and the nalure oi your business in mind when you pul il all
logeiher In lfie. you'llhave succeeded ln building equily In your
k demark. and ltwil become a posiuve and recognizable symboi olyour
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