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Deutsch 301 Herbstsemester 2013
Sltzung Nr. 06 »  17.10. Tagesordnung

Vorige Sitzung; Vokabeln

place (in sense of house) - use personal pronoun (NOT Platz / Haus): Komm zu uns! - Come
to our place / house); bei mir - at my place / house
beat (in sports, efc.) -
schlagen, besiegen

win - gewinnen, siegen lose ~ verlieren

Verkéufer(in) - sales person \verdienen - eam, deserve drucken - print 5
selten - rare Seltenheit - rarity cutiery (knife, fork & spoon)

- Besteck
in der nachsten Zukunft - in the . . cutlery (knives only) -

near future cary, stock (in a store) - fihren

Schneidwaren

}Uﬁtefrflétgen?u.“Grafikén [Zahlen in () beziehen sich auf mem&'Datenbanlf:ksamml‘ung] .

Kursheschreibung
Fischer-Richardson, German Reference Grammar
Mees, Greg, "Germany: Unraveling and Enioma” (Amazon site and preview of chanter 1)

Schlusselwort/begrlff des Tages / der Woche

common office technology things and actlons

Computer, Rechner, Taschenrechner, Laptop - .

kinds of computers/ calculators Handy - cell phone Drucker - printer

Laufwerk - (disk) drive Speicherung - (Blld)Schlrm,
storage, memory Monitor - screen

Tastbrett -

Maus - mouse - trackpad keyboard

Taste - key

dricken - press / drucken - print wéhlen - select, dial |kopieren - copy

inserieren - insert I6schen - delete speichern - save

scrollen (herunter, hinunter, herauf, hinauf) - ziehen (herunter, etc.)janklicken - click

scroll (up, down) - pull (down) on

‘Schwerpunkte (Z@i@hﬁnem arung)

=« SmallTalk: wie halten wir lange Klassenstunden aus’? Was machen wir in den Pausen’?

= Weiter zur Schulung und Ausbildung: Geldsachen - wieviel kostet |hr Studium? Von wo/wem
kommt/kam die Unterstitzung? Was fiir eine Rolle spielen Arbeit und Beruf in unseren
Zukunftsplanen?

« Ubung: Fortsetzung von Sitzung Nr. 5: a) unsere Starken u. Schwichen, was Studium,
Arbeit und Beruf betrifft

¢ Debriefing: a) targets of the Ubung: bekfduijft, npebmt, "xfoo"; b) the skill of circumlocution;
Ubung: Wir versuchen, auf deutsch (und ohne direkte Ubersetzung, bitte!) folgende
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Eigenschaften auszudriicken (erkldren, beschreiben): stubborn, insanely enthusiastic,
multitasking, patient, punctual, self-starter, go-getter, motivated, charismatic, people person,
good at convincing, brownnoser)

* Wiederholung / Fortsetzung von Sitzung 3: Ihr Studium und thre Arbeitsserfahrung(en).
Kénnen Sie die ganze Geschichte in einer einzigen Rede von etwa 5 aufeinanderfolgenden
Sétzen zusammenfassen? Modell: Vorstellungsgesprach, wo Sie lhren Lebenslauf miindlich
sagen. Bitte versuchen Sie, Gebrauch von den verschiedenen deutschen Lebenslaufen (s.
oben) zu machen! Vokabeln: besuchen, Studium, Schuljahr, Abschiul / abschlieRen, Noten,
Kenntnisse, Facher

= lhre Persdnlichkeit: 1) Haupteigensehaften — die Gruppe-schidgt Vokabeln Mein Freund
/ Meine Ta e/a’(/ [freundlich., .} 2) Einzelheiten, jekiive Bewertungén — "Welcher Beruf
passt zuThnen?" - Quelle Department Store docwfient (0086)

= Horverstédndnislibung: Reklame fir eine deutsche Firma, die in USA gegriindet wurde
(00047 Tondatel;, 00047 Abschrift)

« Ubung (vielleicht): a) Wir untersuchen ein Tablet (Link ¢ PDF} und sammeln Vokabeln; b)
Technische Kenninisse: Computerteile, Vorgédnge am Computer (0025, Orientierung im
Computerlabor). c) Wie bedient man - im Allgemeinen - den Computer / das Handy / die
Tablette? 5. $i7owey A,

» Debriefing after Tablet / Computer activity: So they all know English - how do they learn it?
How long does it take them? How good is their English really?

= Explanation of scoring, revising, and grading system, proficiency standards: today the
ACTFL Proficiency Guidelines for speaking and writing (short version),as a self-evaluation
(turned in during class) and as part of grading standards for the course; self-evaluation: as of
today, as of end of German study (academic), life-long leaming goal

« Vielleicht: weiter Gber SpeakEasy (Firmenwebsite) - unser Geld; ein wenig Marktforschung -
ob Sie Grultkarten kaufen, wieviel Sie ausgeben wiirden

¢ Ubung: Wir beschreiben einige SpeakEasy-Grulikarten (Gruppen besprechen ihre
Grullkarten, beschreiben sie dann)

* Wrap up: assignments for the week and preparation for next meeting - see below; the
Reference Grammar

Aufgabe(n)

« NEUI! First formal writing activity: "Meine Zukunft”, due Tuesday, 22 October.
Vorbereitung auf die nichste(n) Stunde(n) | .

* Folgende Artikel "Maus oder Trackpad?”;, Map_Laptop_Vergleich; MacAir "Maus oder
Trackpad?" bis Ubermorgen lesen, und dann bereit sein, die Bedienung lhres Laptops
eingehender zu besprechen.

= Read Nees "Germany: Unraveling an Enigma" Chapter 2 "Who Are the Germans?"
(including "The Essentials of Modern German History". Study helps: 1) try to think up
American equivalents of major features / facts of German identity and history; 2) ponder the
psychological differences that might reflect the differences in large contours between German
and American history and political organization. A big help here are the sections "Germany: A
Patchwork Country” and "North-South Axis". Expect to read a chapter of Nees every week for
the rest of the quarter.

V‘Orscﬁau’ auf die héichste(n) Auf gabe(n) UHd‘Sitzung(e‘n)‘ 7

¢ First listening assignment, with transcription, translation, and German paraphrase;
specifications to come Tuesday, 22 October

« Short listening activity: When is a laptop not a laptop?

* Upcoming: a listening assignment involving a relatively detailed biographical statement (Vico
Torriani)

http://web.pdx.edu/~fischerw/courses/301_302/html/sitzungen_2013F/06_17_10_2013.html

Page 2 of 3



tagesordnung 10/17/13 9:58 AM

« Qur current large topic is "General and Career Skills and Educational Background / Work
Experience"”: Think systematically about the workplace / professional skills you have or want
to have, both for your intended occupation, and what might be of use to the "SpeakEasy" part
of our course. Start gathering the vocabulary fo name and describe them; best way is to find
real web pages about real people (iry combining the skill with "tuber mich" or "Lebenslauf’ or
"Ausbildung")

e Gl At 19075

, Alpme dress

The Lederhosen boom |

MUNIC H -
Once stnctly for conservanves, tradmonal essis becommg co ol

ANKT EMMERAMSMUHLE arestau- 19th century they rose with the Romantxc

rantand beér garden tucked into the . movement, thensankto the status of
¢ lush greenery of Munich, featuresa =~ - 55 work clothes. In the 20th cen-
‘braying donkey within earshot and tury the Nazis co-opted them Afterthe
swanky sports cars parading by. It goés-~ -~ warthey: surv1ved in conservative circles
-without saying that its staff wear tradi- - . butfell out ‘of favourin the wider pop-
tional Bavarian garb, called Tracht. For the ,en amoured by then of blue

men that meanslavishly embroidered

Lederhosen, short or knee-length breech-

esmade of leathér, and for the womena
brightly coloured Dirndl consisting of a ne’ at combmed hearty local

tight bodice, ablouse with puffy sleeves, - pa dge modermty
“afull skirt and an apron. Perhaps more - - '}
: surprlsmgly, most patrons wear it, t00:

“ - The many other beer gardensin the
-area present much the same sight. So.do -
“wedding parties, dinners, concerts and

. Gemlany, capturedthe synthe51s inthe
- phrase “laptops and Lederhosen”. The .
_financial and euro crises, says MrKohl,

“galas. Teenage boys have beenspotted .- 'tamty always makes people yearn for
SP orting their Lederhosenatthe disco.. .~ ;traclmon And although patriotism re-
It wasnotalways soand reflectsa - -me ychologically complexin Ger-
“tevival thathdsnow béengoing on for - many, regional pride as expressed in

_abouthalf a decade, says Hans Kohlof " Tra ht1s free of susp1c1on Like Scots with
the Salzhurger. Heimatwerk, an Austrian.
,orgamsanon that supportslocal customs.
“Trachtisiow-worn by the rich, thefam- -
-ous; and hoipolloi alike.Cognoscenti
“delightin theallegedly vast stylistic-
: ‘dlﬁerences between, say, a Lederhose
- from Altaussee and oné from Grundlsee,
“two Styrianlakesless thaniokm (6.2
miles) apart(something todowiththe -
‘embroidery, apparently). Meanwhile, -
+lés§ discriminating tourists are dropped
- by the busload into outlets to getkitted
out for thé Oktoberfest, a beer festival. -
Trachthasnever been so common and’
~cosmopolitan—even cool:Increasingly, it.
isthe Alpine answer to’American cow-
‘boyhats or Chinese gipao (their sheath—'
hke high‘necked dress).
~ Leather shorts with a front flap and
: embro1dery, descendants of the breeches
once worn all over Europe, became
‘commonin‘Alpine lands during thea8th -
century. Ever sirice, they haveriddenthe
‘ roller -coaster of the Zeitgeist: During the
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“PC = Kindle Fi Amazon-Tablet i

Kindle Fire HD: &3

Von Konrad Lischka

Strahlendes Display mit hoher Auflésung: Amazon verkauft sein Tablet Fire HD zum Schnéppchenpreis. 199
Euro kostet die giinstigste Version, Amazon-Dienste sind prominent vorinstalliert. Der Test verrat, ob die
Hardware die enge Bindung an Amazon rechtfertigt.

Freitag, 26.10.2012 ~ 15:35 Uhr

Drucken | Versenden | Merken

Nutzungsrechte | Feedback

Fommentieren | 20 Kommentare

Twittern 33
R
Tablet-PC
Google Amazon macht mit seinem neuen Tablet Fire HD den GroBen
Konkurrenz: Der Bildschirm hat eine hohere Aufldsung als der des
Samsung neuen iPad Mini, doch das Amazon-Tablet kostet viel weniger. Amazons
Fire HD hat 16 Gigabyte Speicherplatz, doppelt so viel wie das ebenfalls
Alle Themenseiten 199 Euro teure Google-Tablet Nexus 7. Es wirkt so, als habe Amazon
bel den technischen Details genau darauf geachtet, jedes
Konkurrenzprodukt mit einem technischen Detail zu Ubertrumpfen.
Fotostrecke

Aber wie gut funktioniert diese Technik im Alltag, wie sehr hat
Amazon sein Tablet auf die eigenen Angebote zugeschnitten?
Der Test beantwortet die wichtigsten Fragen zum Kindle-Tablet.

Das gefdllt: Guter
Bildschirm, schnelles
System

ANZEIGE

g-~Reader: Kindle Paperwhite [dsst E-Books leuchten

Display: Der Bildschirm des

Kindle Fire HD sieht

beeindruckend gut aus -

satte Farben, auch bei

reiner Textdarstellung -

etwa in der Lese-App - sind

keine pixeligen Kanten zu

erkennen. Bei unserem

Testgerdt wirkten die Farben

sehr warm, weie Fldchen

haben einen leichten Stich

ins Orange. Im Vergleich zu

Samsungs 7-Zoll-Tablet

Galaxy Tab 2 7.0 ist der Unterschied deutlich sichtbar, die 1,02
Megapixel des Fire HD sehen besser aus als die 0,6 des Samsung-
Tablets. Allerdings spiegelt das Fire-Display stark; richtig gut sieht das
nur in geschiossenen Raumen aus,

ANZEIGE

Fotostrecke Geschwindigkeit: Eigentlich ist das Fire HD ein Android-Tablet, doch
Amazon hat das Google-Betriebssystem stark Uberarbeitet, das
Aussehen verdndert, viel Software erganzt. Das hat gute und schlechte

http://www.spiegel_de/netzwelt/gadgets/kindIe—ﬁre—hd—amazon—tablet—im—test—a—863457.htm| Page 1 of 7



Tablets: Google Nexus 7 und Samsung Galaxy 7 2.0
im Vergleich

Alles zum neuen iPad

Apple-Tablet im Test: So gut ist das neue iPad
wirklich

Ansturm auf Apple: Neues iPad zerlegt und
verkauft

iPad und LTE-Datenfunk: Ultraschnell - nur nicht
in Deutschland

Reaktionen auf das neue iPad: "Wo ist der
Fusionsrealtor?"

Tablet-PC: Apple dementlert Fehler beim iPad 3
Rekordbilanz: Apple verkauft drei Millionen iPads
Fotostrecke: Dieses Technik steckt im neuen iPad

ANZEIGE

Verbrauch (kwh/Jahr) 4000
Postleitzahl

Fotostrecke

Tablets: Google Nexus 7 und Samsung Galaxy 7 2.0
im Vergleich

Mehr auf SPIEGEL ONLINE

Fotostrecke: So sieht das Amazon-Tablet aus

Windle Paperwhite: Dieser E-Book-Reader leuchtet
(11.10.2012)

Nexus 7 und Samsung Galaxy Tab 2 7.0 im
Test: Ganz schén billig (12.07.2012)

Kindle Fire: So gut ist das Amazon-Tablet wirklich
(19.11.2011)

Samsung Galaxy Tab: Es muss nicht immer Apple
sein (02,09.2010)

Folgen. Gut ist die Reaktionsgeschwindigkeit, Tastatureingaben
erscheinen sofort, Apps starten ohne spirbare Verzégerung. Und der
von Amazon entwickelte Silk-Browser des Tablets zeigt Websites etwas
schneller an als beispielswelse Chrome auf dem Samsung Galaxy Tab.
Wir haben im selben W-Lan dieselben Seiten auf SPIEGEL ONLINE
aufgerufen, jedes Mal hatte das Fire HD die Darstellung etwas schneller
komplett aufgebaut. Es geht dabei nur um Augenblicke, das Galaxy Tab
fUr sich fUhit sich gar nicht langsam an - doch im direkten Vergleich ist
das Fire HD schneiler.

Software: Die Benutzerfilhrung des Fire HD ist darauf ausgelegt,
maglichst einfach und schnell an Musik, Filme und E-Books aus dem
Amazon-Angebot zu kommen, Worum es Amazon geht, zeigt schon die
Abfolge der MenUpunkte der auf dem Startbildschirm oben
eingeblendeten Leiste: Einkaufen / Spiele / Apps / Blcher / Musik.
Irgendwo weiter hinten kommen noch der Menlpunkt "Web" und die
selbst erstellten oder hochgeladenen Dokumente des Nutzers. Das
Kindle soll das Kaufen und Konsumieren anfachen. Unter dieser
MaBgabe ist die Software gut gelungen. Ein E-Mail-Programm gibt es
auch, es funktioniert gut, auch mit Exchange-Konten. Eine gute Idee zur
Nutzerflihrung ist das Karusseli der zuletzt aufgerufenen Dokumente,
Anwendungen und Medien.

Nicht so gut: Bedienung, App-Angebot

Gehduse: Das Fire HD hat einen dicken, schwarzen Rand, er ist mehr
als 2,2 Zentimeter breit, dadurch wirkt das Fire HD weit ausiadender als
viele Sieben-Zoli-Tablets. Menschen mit dicken Fingern werden das
schatzen, schén ist dieses Geh&use jedoch nicht. Neben soichen
Geschmacksfragen gibt es auch Gestaltungsfehler. Der Einschalter und
die Lautstérke-Wippe beispielsweise sind minimal versenkte Schalter am
Geh&userand. Sie sind mattschwarz wie der Rest des Rahmens und
fihlen sich fast genauso an. Das hat zur Folge, dass man selbst bei
guter Beleuchtung den Einschalter nicht sofort findet. Im Halbdunkeln
fahrt man mit dem Finger vorsichtig tastend am Rand entiang. Da sind
die deutlich hervortretenden Schalter der Tablets von Apple und
Samsung klar Uberlegen.

Bedienung: Amazons Betriebssystem hat einige verwirrende
Besonderheiten. In jeder Anwendung springt man Uber ein kleines
H&uschen-Symbol zuriick zum Startschirm oder Uber einen nach links
weisenden Pfeil zum zuletzt angezeigten Schirm. Die beiden Symbole
hat Amazon allerdings gewdhnungsbeddrftig platziert: Der nach links
weisende Pfeil ist in der Mitte, der Home-Schalter ganz links
positioniert.

App-Auswahl: Amazon
erlaubt nur den Zugang zu
Android-Programmen aus
dem eigenen Download- Buy d ChromebOOk
Angebot. Das Angebot hat google.cam/chromebooks

Licken, es fehlen zum
Beispiel viele Apps, mit
denen man Zugriff auf
digitale Medienangebote von
Amazons Konkurrenten
hétte: Die Android-Apps von
Kobo und Txtr (E-Books),
Skoobe und der Onleihe (E-
Book-Leihe) und Zinio
(Digital-Zeitschriften) gibt
es derzeit nicht, aber
immerhin schon Apps der Musikdienste Rdio und Spotify. Man kann mit
etwas Miihe solche Programme auch auf dem Kindle Fire HD
installieren. Voraussetzungen: Man hat sie gekauft, auf einem Android-
Gerét instailiert, mit dem Android-SDK auf einen Rechner kopiert und
dann auf den Fire Ubertragen (hier eine ausfihrliche Anleitung).

ANZEIGE

Google's Fast & Secure Laptop.
Starting at $249, Learn More
Online

Fazit: Gute Hardware, Amazon-Monokultur

Amazon versucht, das Geschaftsmodelf seiner Kindle-Lesegerdte auf
Tablets zu {ibertragen. Gute Hardware gibt es vergleichweise glinstig,
daflr ist man an Amazons Einkaufswelt gebunden. Bei Lesegeradten wie
dem Kindle Paperwhite ist die Hardware tatséchlich der Konkurrenz so

http:/ /www.spiegel.de/netzwelt/gadgets/kindle-fire~hd-amazon-tablet-im-test-a-863457.html
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Corporate strategy

Crossing the divide

Why culture should be cool

N THE 1990s Walmart decided to

advance into German territory. ft was the
biggest retailer in the world, with 3,800
stores in America alone and a huge pile of.
cashto spend. And Germany’s retail sector
was in a lamentable state. The Arkansas
giant bought two German chains—Wert-
kauf (with 21 stores) and Interspar (with
74)—and immediately began Americanis-
ingthem. There were greeters at the door to
wish shoppers a good day and strict in-
structions to smile at customers.

The result was a disaster. The have-a-
nice-day stuff went down like a lead Zep-
pelin with employees and shoppers alike.
And Walmart compounded its mistakes by
putting an American expat in charge of the
German operations (he insisted on every-
body speaking English). The company lost
$150m a year and soon decided to sell out
1o a German rival, Metro.

Coping with cultural differences is be-
coming a valued skill. The advance of glo-
balisation, particularly the rise of power-
ful emerging countries such as Brazil and
China, means that companies have to deal
with business and consumers from a wid-
er range of backgrounds. And the shift
from a manufacturing to a service-based
economy means that companies have to
manage complicated ideas rather than
relatively simple production processes.

Fish Can’t See Water: How National - -
Cultures Can Make or Break Your. "= - -
Corporate Strategy. By Kai: Hammench
and Richard Lewis. Wiley; 297 pages $40
and £19.99

Western managers must understand con-
sumers in Sao Paulo and Beijing. They also
need to know how to tap into knowledge
centres halfway across the world.

Yet many companies are bad at under-
standing culture. No serious business
would dream of spending hundreds of
millions buying a subsidiary without
doing a thorough audit of its books. But
Walmart advanced into the German
market without bothering to make even
the most rudimentary inquiries about
German culture.

In “Fish Can’t See Water” Kai Hammer-
ich, a Danish headhunter, and Richard
Lewis, a British linguist, try to teach com-
pany directors to see the water that they
are swimming in. They not only argue that
“the biggest obstacle to successful globali-
sation is the inability of most companiesto
understand the world view and aspira-

_tions of partners and competitors.”

Butthey also try to bring casual cultural
observation into the world of manage-
ment theory. They argue that world civili-

Also in this section

100 Dave Eggers's'business fiction
100 Health, wealth and inequality
101 The business solutionto poverty

 For dailyanalysis and debate on books arts and
culture, visit

Econom1st.com/culture

sation can be divided into three global
archetypes: linear-active, multi-active and
reactive. Linear-active culture stresses
timekeeping and getting-to-the-point and
dominates in North America and northern
Europe. Multi-active stresses emotion and
sociability and dominates in southern Eu-
rope and Latin America. Reactive stresses
“face” and harmony and dominates in
Asia. But different countries stand in differ-
ent positions on these various continu-
ums: India is halfway between reactive
and multi-active and Canada halfway
between linear-active and reactive.

Itis easy to poke fun at trying to capture
human civilisation in a three-pointed dia-
gram and producing a guide to business
strategy from it. Cultures are hard to pin
down: China is very different from what it
was a decade ago. And businesses fre-
quently defy national stereotypes: Brazil’s
Inbev proved to be sufficiently action-
oriented and analytical to take over Ameri-
ca’s Budweiser. Messrs Hammerich and
Lewis try to have it both ways by arguing,
for example, that one reason for Steve
Jobs’s success was his “un-American” ob-
session with design. They also overesti-
mate the originality of their insight. The
East India Company was able to dominate
an entire continent with a few hundred
company men because it adapted to local
customs, even to the point of co-opting
local words such as “nabob” and “loot”.

Butin focusing on culture they are clear-
ly onto something important. You only
have to watch Brazilians and Germans
playing football to realise that there- are
profound cultural differences between dif-
ferent groups. “Fish Can’t See Water” is full
of interesting insights into modem busi-
ness. The authors examine the life cycle of ¥
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Busmess fiction

Everythmg everywhere

The Circle. By Dave Eggers. Knopf 491
~pages; $27.95. Hamish Hamilton; £18.99

HAT if there existed a company so

-big it did everything that Google,
Facebook and PayPal do but also took
over the realms of eBay, Amazon, Micro-
soft, Apple and the rest of the consumer
internet? Whatif those combined riches
allowed it to become more powerful
than states, bigger even, asJohn Lennon
putit,thanJesus? In Dave Eggers’s mar-

vellous neéw book of the same name; that

companyis the Circle. It knows every-
thing and can do anything.

My Eggers tells his topsy-turvy tale
through-Mae Holland, a new employee
atthe Circle. Shejoins the firm; isinduct-
ed into its way of doing things and quick-
ly becomesindoctrinated as well: Mr
Eggers makeslittle of Mae’s personal
journey; he is more interested in explor-
ing the seductive appeal of technology

*'and what people give up in exchange for
its woniders. Too muich, he concludes.
~* Drawing on existing technologies and
ideas, whichlend “The Circle” an air of
chilling plausibility; the author demol-
ishesthe remorseless logic by which
techno-Utopians would reshape the
world: Inthisuniverse all human ills are -
“banished, a reassuring thought until it
“becomes clear that this is possiblé only
through constant and self-inflicted str-
veillance. The Utopia he portrays, in
“which'crime isimpossible, prevention

» companies to demonstrate that cultures
“have a variety of comparative advantages

at different stages of development. The in-

dividualistic English are good at starting
companies but bad at keeping them going:
Austin Motors could not compete with the
more methodical Americans and Japa-
nese. The.collectivist Japanese are good at
running mature companies when they
‘have hit on a successful formula but bad at
dealing with disruptive innovation. Sony
was a master-innovator in the analogue
age but failed to adjust to the digital age.
American culture is peculiar in being so
well adapted to creating start-ups but also
to running mature companies.

The authors go on to.argue that compa-
nies can sometimes turn more ethno-
centric as they become more successful.
They might send their managers to spend
time abroad. They might appoint a few for-
eigners to the board. But they become
more proudly nationalistic as they puton a
multicultural veneer. And they turn into

' has overtaken cure and technology is.
- cheap and plentiful, is more believable

than the visions peddled by Silicon
Valley futurists. Yet the dystopia he ima-
ginesis scarier than the Warnings pub-
lished by the likes of Evgeny Morozov, a
promment techno-critic: -
_Itis an absurd world: one in which *
“secrets arelies” and “ privacy is theft”.
Every human interaction is quantified,
every thought shared. Iti isa world not -
tirely unhke our own. :

stereotypes if they hit a rough patch. Look
atthe way that Toyota responded to safety-
problems with its car brakes by going into
a collective huddle or how Lehman Broth-
ers tried to cope with its meltdown by
expressingloud-mouthed defiance.

There are signs that Western firms are

taking cultural sensitivity more seriously.

For example, country managers are mak-
ing a comeback after a long period of cen-
tralisation. Walmart now has a policy of
emphasising local cultures. Stores in China
sell fish in tanks rather than on slabs, and
stores in Latino-dominated bits of the
United States are called Supermercados de
Walmart. However, emerging-market mul-

tinationals still lag behind, particularly in -

China, where they tend to be run by local
managers who have little if any experi-
ence of working abroad and think that if
they keep costs low culture will take care
of itself. Messrs Hammerich and Lewis
need to take their message about fish and
water East as well as West.

“The ECOnooliﬁt October 1,2?6&77‘27013
Economic inequality
In sickness and in

health

The Great Escape: Health, Wealth, and the
Origins of Inequality. By Angus Deaton.
Princeton University Press; 360 pages; $29.95
and £19.95

S THE world becoming a fairer as well as
aricher place? Few economists are better
equipped to answer this question than
Angus Deaton of Princeton University,
who has thought hard about measuring
international well-being and is not afraid
to roam through history. Refreshingly, Mr
Deaton also reaches beyond a purely eco-
nomic narrative to encompass often
neglected dimensions of progress such as
better health. “The Great Escape” he hasin
mind is the one frem early death as well as
deprivation that had begun with Britain’s
industrial revolution. Mr Deaton’s account
is broadly optimistic though heis careful to
portray the casualties as well as the victors.
Pessimistic commentators will point
out that income gaps between countries
have failed to narrow over the past 50
years. This overall lack of convergence is
surprising since in principle the more
backward an economy the greater its scope
for rapid catch-up growth. Some countries,
such as Malaysia and Thailand, have real-
ised that potential. But others, especially
Afyican states like Congo and nger have
actually become poorer.

But focusing on gaps between states,
many of which are small, neglects the fact
that the two countries with the biggest
populations, China and India, have been
growing rapidly for decades. China’s eco-
nomic miracle has been pivotalin bringing
down global poverty from around 15 bil-
lion in. the early 1980s to 8oom. Even
though China itself is becoming more un-
equal (as are advanced countries like
America), the fast growth of such a big,
poor country should be enough to bring
down global inequality.

That appraisal rests on what has been
happening to incomes or GDP per person,
assuming that actual growth in China and
India has been as fast.as officially stated.
One particular strength of Mr Deaton’s
approach is that he does not confine his
investigation to material living standards.
Not only are people becoming more
prosperous but also they are living longer
and are taller and stronger. When improve-
ments in health are taken into account,
even more inroads are being made into
global inequality. The gap between life
expectancy in advanced countries and the
developing world has shrunk since the
second world war.

If the overall trend is encouragmg, 23
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