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Market Area Overlap for Existing and Proposed Farmers' Markets
Existing Proposed

Market Hillsdale Hollywood Lents Montavilla Cully St. Johns Outer
Southeast

Ex
is

tin
g

Hillsdale -- 0% 0% 0% 0% 0% 0%

Hollywood 0% -- 0% 20% 22% 0% 0%

Lents 0% 0% -- 10% 0% 0% 4%
Montavilla 0% 20% 10% -- 2% 0% 0%*

Pr
op

os
ed Cully 0% 22% 0% 2% -- 0% 0%

St. Johns 0% 0% 0% 0% 0% -- 0%

Outer Southeast 0% 0% 4% 0%* 0% 0% --
*Market area overlap exists, but no blockgroups have centroids located in the intersection area.

Geodemographic Profiles for Existing and Proposed Farmers' Markets

Market* Households
Aggregate
Household

Income

Average
Household
Income**

% Home 
Ownership

Per
Customer
Purchases

Total Sales 
2007

E
xi

st
in

g

Hillsdale 19,768 $1,483,876,600 $77,736 64% $30 $1,820,000
Hollywood 43,259 $2,439,227,900 $59,963 61% $28 $1,800,000
Lents 23,718 $1,028,712,200 $43,395 62% $10 $44,200
Montavilla 33,170 $1,621,773,800 $49,444 60% $23 $207,000

P
ro

po
se

d Cully 24,437 $1,407,272,100 $60,768 75% -- --
St. Johns 9,634 $387,012,200 $42,321 61% -- --
Outer Southeast 25,145 $1,093,128,300 $44,083 58% -- --

*Assumes no market area overlap.  Households in blockgroups with centroids located in market areas for more than one market were treated as unique and used to calculate 
values for both market areas.

**Average household income calculated by taking the mean of the sum of aggregate household income for the block group divided by the total number of households for the 
block group.  This value should be considered a general estimate of average household income for the market area.


