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$0.00 - $25.00

$25.01 - $286.00

$286.01 - $4,456.00

New Product Line

Marketing New Products
Climb Max is a retail store focused on selling rock climbing and
mountaineering equipment to the climbing community.  Recently, Climb Max 
has developed their own product line and now need to market these new 
products to their market segments.  Climb Max has allocated $7500 to for 
the promotion and would like to reach the customers who have frequented 
their store the most and have spend the most money.  
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Top Six Tracts

fwy

Counties

Population Median Income Sales

5,610 $46,946 1,649

3,430 $42,143 1,818

4,930 $43,788 1,811

2,116 $44,326 2,475

1,617 $45,385 2,475

2,674 $57,389 4,457

Sales/Population Top 6Direct Mail Campaign
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Population 2000
Mean Population

1,542
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Median Income - 2000

8179 - 37095

37096 - 45242

45243 - 111064

Median Income 2000

Mean Median Income
$43,483 

Clackamas

Multnomah

Clark

Washington

Mean Minimum Maximum
$349  $0  $4,456 

Annual Sales

Population Sales
5610 $4,456.00
4930 $2,583.00
3430 $2,475.00
2674 $2,454.00
2288 $2,411.00
2116 $2,083.00
2044 $2,020.00
2014 $1,960.00
2005 $1,869.00
1924 $1,820.00

Total Retail Online

$378,070 $245,225 $132,845

The trade show will cost $500 and the tracts were narrowed down 
by creating a union between the top 3 population tracts and top 
three sales tracts.  The store is centrally located between most of 
the tracts and it was decided that this is the location for the trade 
show.  

Total Direct Mail Internet Trade Show

$7,500 $4,670 $2,240 $500 

The direct mail campaign has been determined by selecting the 
tracts with a median income of $40,000 and sales higher than 
$1,200.  There were 42 tracts after this selection.  The top 10 tracts 
selected have the highest annual sales.  Allocations of $4,670 will 
be contributed to the direct mail campaign.  


