ABSTRACT:

NEIGHBORHOOD DESIGN & MODE CHOICE

How much does neighborhood design influence the mode choice
of residents? Using survey data about the transportation choices

of residents of three neighborhoods this study attempts to answer Michael Rose & Rory Renfro Wieel) Tripe E A Modes n AN elghbortoode
that question. The neighborhoods selected for study are all in East |
Multhomah County, Oregon. The first, Fairview Village, is an
award winning new urbanist community designed to encourage
walking trips. The other two neighborhoods, Cherry Ridge and
Hampton Point, are designed in the typical style of most suburban
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= sz Critics of New Urbanism often argue that the increased walking trips are a result of resident self
-m' e selection rather than a result of neighborhood design. The idea that people who like to walk will
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N R I E———— Source: RLIS August 2002 Dataset some of the other factors residents considered before moving into their respective
neighborhoods. There is little difference in the rankings of non-walking related factors among the
The project neighborhoods are located in East Multnomah County. different neighborhoods. o ' S *
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The survey was mailed out, and residents mailed them back. The response rate was 1 . . E— il 140
Narrow Streets about 25%. The survey asked residents about the trips they made during the B Chenry Ridge O Hampton Point M Fainvew Village]
previous week, from home. Each trip was categorized by mode. Figures 1 and 2 6
show the summary of the trip data.
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. Figures 5-9 show the frequency distribution of the dependant
Percentage of Trips by Mode variables used in the five regression models. Figures 5 and 6
have an approximately normal distribution while 7-9 suggest
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